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The Netherlands Chamber of Commerce 
is a meeting place for people looking 
to conduct successful business in the 
Slovak Republic or the Netherlands and 
a place to exchange information. 

The main purpose of the Chamber 
is to provide extensive support for 
commercial and other relations between 
the Kingdom of the Netherlands and 
the Slovak Republic and to support and 
protect the common interests of
its members, primarily:

• to support members in networking 
and lobbying

• to promote Dutch and Slovak 
businesses and, especially,  
the members

• to support the exchange of 
information, know-how and 
experience among the members

• to promote investments  
and trade with Slovakia
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The President
Speaks

D

Patron MembersPatron Members

      ear Members  
      and Friends,

It is a pleasure to present another issue 
of our Bulletin, which is full of reports 
on the many activities we undertook and 
information on a variety of topics. 

The partnership among foreign 
chambers of commerce in Slovakia is 

further developing and strengthening, 
offering a platform for lobbying for 
improvements to legislation and to 
the public sector, as well as increased 
opportunities for networking for our 
members. I also expect that cooperation 
with Slovak associations will intensify 
in the future, as we now face similar 
problems. Due to national and 
international pressure, new initiatives are 
being launched to improve the quality 
of legislation, tackle corruption, and 
develop a well-functioning judiciary. 

There is a long way to go, but this is what 
needs to be done.

 I also welcome increased cooperation 
with the Netherlands Embassy. Despite 
the rain, our first King’s Day was a 
success that “tastes like more”.

 Be sure to look out for our events, 
join our activities, and don’t hesitate 
to contact us if you have any ideas or 
comments. 

 
See you soon! 

Emile Roest

Editorial

Editorial

Board and members meeting 
Mrs. Ankie Broekers-Knol, the 
President of the Dutch Senate, 
based on invitation by H.E.  
Mr. Richard van Rijssen
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News from
the Board Members

Gerard Koolen

Jan Lamber Voortman

News from the Board

News from the Board

           n behalf of the Embassy of the 
Slovak Republic and the Netherlands 
Chamber of Commerce in Slovakia, we 
organized a seminar on opportunities 
for nearshoring in Slovakia with regards 
to the attractive ICT ecosystem that 
has developed here. Successful Slovak 

companies Eset, Adastra, Axasoft and 
Davinci presented their views on this 
topic. It was a pleasure to organize such an 
event and I look forward to more activities 
of this kind in the near future. For more 
information on this event, please visit 
www.ceetheopportunity.eu. 

Patron Members
Cee The Opportunity 

Seminar

to Be Continued

on ICT

A   fter the successful event in December 2013 we will 
organise 2 more seminars (end of October, beginning 
of November) focused on Industry & Logistics and 
Agriculture & Horticulture. Registration for attendance, 
sponsoring, power speeches, and the workshops will be 
available on www.CeeTheOpportunity.eu from the end of 
May 2014. 

The seminars will consist of power speeches (from 15 to 
20 companies), workshops and informal networking with 
drinks and snacks. 

Please contact Gerard.Koolen@lugera.com for more 
information.
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New Members

Laura Taal, Heineken, 
Netherlands

Park Inn Danube Hotel, located in the heart of 
Bratislava city centre, offers ideal business and 
leisure accommodation just a few steps from 
popular attractions such as Bratislava Castle and 
St. Martin´s Cathedral.

The hotel boasts 261 comfortable rooms 
of various categories. You can enjoy the well-
equipped Freja Sports Club with indoor pool, 
sauna and massage facilities. The Il Gusto breakfast 
restaurant provides a perfect start to each day with 
delicious breakfast options. The hotel's stylish 
Le Square Bar & Restaurant offers superb food, 
including vegetarian and children's meals and 
an extensive selection of hot and cold drinks, 
delicious desserts and cocktails. Park Inn Danube 
offers modern dining and eight flexible meeting 
rooms in addition to the stylish Panorama Lounge, 
which can accommodate up to 380 guests.

. Park Inn Danube Hotel **** 
 Address:  Rybné námestie 1, 811 02 Bratislava
 Contact person: Mária Marková
 Phone number: +421 2 5934 0000 
 Email:   reservation.bratislava@rezidorparkinn.com  
 Web:  www.parkinn.com/hotel-bratislava

EWE International serves as a point of contact 
for Dutch companies that are looking to engage 
in activities in Slovakia. Thanks to our expertise, 
knowledge on the ground and language services, we 
are able to assist companies by providing the following 
business services:
•	 Interpreting
•	Translations
•	  Market exploration
•	Matchmaking
•	Project management
•	  Advice and support

In Slovakia, we represent several Dutch companies 
and take care of the project management of 
building projects, the outsourcing of production or 
matchmaking (finding suppliers or distributors) and 
maintaining personal contacts with local partners. 

Despite the relatively limited distance, the 
Netherlands and Slovakia have some major differences 
between them. Hence a reliable, local partner that 
speaks both languages, as well as that of the market, is 
crucial for success.

. EWE International, s.r.o.
Address:  M. Waltariho 7, 921 01 Piešťany
Contact person: Hanno Willemsen
Phone number:  +421 910 379 260
Email:    ljwillemsen@ewe-i.com
Web:     www.ewe-i.com

Welcome

CorporAtE MEMBErS

New Members
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DOZEN´s professionals help clients: 
•	 focus managers on core activities vital for business 

success by freeing them from back-office challenges
•	 standardize and optimize processes in order to facilitate 

growth and optimize costs
•	 discover business weak points and eliminate them 
•	 drive organizations forward toward growth and 

prosperity
•	 find and develop highly versatile and adaptive people 

who thrive on variety and change
•	 customize the right solution and implement it correctly
•	 educate people at every organizational structure level
 
The key to DOZEN´s solution: 
•	 engaged and educated people rather than "low-cost 

labour"
•	 quality rather than quantity
•	 streamlining non-core activities rather than adding 

bureaucracy 
•	 strategic value in goods and services rather than 

profitability
•	 practical delivery to drive efficiencies rather than theory
•	 economies of scope rather than economies of scale
•	 competency rather than technology
•	 innovation rather than cost cutting
 
DOZEN meets client expectations faster, better, 
cheaper and with integrity. 

. DOZEN s.r.o.
Address:  Keltska 1A, Bratislava 851 10,  
    Slovak Republic
Contact person: Ing. Peter Andrišin
Phone number: +421 907 735 697
Email:   peter.andrisin@dozen.sk
Web:    www.dozen.sk 

f i n a n c i a l  p r o c e s s e s

INDIvIDuAl MEMBErS 

Mária Pylypovová

Frank Reijnen

Adriaan van Donk

New Members

New Members

New Members
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Investment Climate:
 10 Years After EU Entry

If you want to invest in a country, 
what should you look for? If I want 
to increase investment in my country, 
what should I do? Most, if not all 
of the readers of this article, will be 
aware of the strong position of Dutch 
companies, banks and investment 
funds. The Netherlands remains in 
many countries in the top three or 
four of foreign investors. Equally, 
the Netherlands is an important 
destination for foreign investment 
(FDI, foreign direct investment, and 
portfolio investment). 

The questions with which I 
began this article are regularly 
put to any new ambassador. The 
answers, most people expect are: 
“tax breaks” and “labour costs”. But 
my answer differs sharply. It is not 
direct fiscal or financial gains which 
matter most, but a combination of 
three characteristics which are of 
paramount importance. W hich are 
they? 

Transparency, predictability and 
reliability

Slovakia has seen strong economic 
growth, especially since becoming 
a member of the EU and even more 
so after joining the Eurozone. The 
internal market regulatory framework 
provided clarity about the rules 
which apply. Changes in the law had 
to be in accordance with European 
law. The use of the Euro means that 
you know how much money you 
really earn, that your profits will 
not vanish overnight due to Central 
Bank measures. Joining the European 
Union provided security, certainty 
and confidence.

The question is now: Is the 
investment climate in Slovakia still 
as good as it was? 

The answer is simple but confusing. 
Yes and no. The main characteristics 
of the EU internal market are in 
place. And what is more, Slovakia has 
shown resilience in the face of the 
financial crisis. It has maintained a 
sound financial and monetary policy, 
making it one of the most successful 
countries in the Eurozone with regard 
to keeping the deficit under control. 
The reliability of the labour force 
is high. From this perspective, the 
answer is a definite yes! 

But this is not all. If one looks at 
the rankings that many different 
institutes publish, on corruption, 
transparency and confidence in the 
judicial system, a different picture 
is obtained. Slovakia scores below 
average in a number of areas that 
define a good investment climate. 
Court cases take too long and are 
often without a predictable outcome. 
Volatility in rules and regulations 
remains high. Policies and legislation 
are subject to rapid change.  

Richard van Rijssen
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From an economic point of view, 
therefore, it was welcome news that 
Prime Minister Fico recently announced 
a number of measures to reinforce the 
independence of the judiciary. It was the 
first sign of accepting its importance. 
Further steps remain to be taken, 
preferably with a broad coalition.  

However, it is not just politics that 
determine transparency, predictability 
and reliability. Day-to-day practice is also 
of paramount importance. Decisions 
on building permits, procedures being 
followed with regard to public tenders - 
these are examples of areas where things 
could be improved to help stimulate 
investment and a healthy business 
climate.

I just would add two areas to which 

the government should, in my view, 
pay more attention: accountability and 
education. 

Recently, the Dutch, British and 
Swedish governments declined to 
accept the final outcome of the EU 
budget for 2012. The reason was 
that nearly 4.8 % went unaccounted 
for. The figures for expenditure 
in individual member states were 
sometimes even higher. Unfortunately, 
the performance of Slovakia was 
below average. This leads to increased 
costs for Slovakia and to a lower use 
of EU funds. But equally it is a sign of 
a lack of proper administration. More 
and better checks and balances need 
to be implemented. Better reporting 
on government spending is required. 

Education remains one of the 
strengths of the Netherlands when 
attracting investment. After the USA 
and the UK , the Netherlands is 
number three in the level of university 
education, with 9 universities in 
the global top 100. Comenius 
University is currently ranked number 
495, making it the best Slovak 
University. Education is important 
for investment, not just with regard to 
technical studies, but equally for law 
students. Language skills matter as 
well. The increasing number of Slovak 
students taking courses abroad is 
certainly promising. 

Richard van Rijssen,  
Ambassador
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Reliable Logistics Partner 
Essential for Successful 
          Sales

S  ales are today as lively and 
buoyant as ever. In the age of global 
consumerism, there is no lack of sales 
activity, supported by innovative 
and upbeat, aggressive marketing 
techniques.

In general terms, sales can be 
divided into sales of products and/or 
sales of services. From the perspective 
of TNT Express as a transportation 
company, we offer a SERVICE, 
while the purpose of our business 
is the delivery of PRODUCTS, 
which our clients need to transfer 
from A to B. Global connectivity 
and vastly improved information 

availability are the key growth drivers, 
creating new opportunities for the 
transportation sector. TNT Express is 
a B2B (business to business) express 
delivery provider, transporting 
hundreds of millions of consignments 
annually, ranging from documents 
and parcels to palletized freight, and 
operating road and air transportation 
networks. All services are door-to-
door, day definite, customs cleared 
and have full internet track & trace 
and standard packaging available. 
During different levels of interactions 
of the sales process, we encounter 

a whole spectrum of activity and 
through evaluating processes in 
time, we can predict certain cyclical 
behaviour and recognize trends at 
their outset.

There is a certain paradox that while 
one side of the equation is gearing up, 
there is a perceived slowdown on the 
other side:
•	 with modern, highly effective 

production capabilities, the 
product offer has never been so 
rich and versatile;

•	 at the same time sentiment and the 
prevailing economic environment 

Prepared by our member: 

Dino Ajanović
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in recent years has shifted the need 
for premium transportation services 
towards the ‘slower’ products from 
the available range.

This is the result of in-advance and 
better planning from manufacturing 
entities, which is required to optimize 
processes and reduce costs as a 
consequence of the crisis. In the 
multifaceted world of commerce, 
the need for physical transportation 
remains – as somebody has to deliver. 
However, companies from the logistics 
sector also need to be creative and agile 
in order to secure their place in the 
competitive playground.

The advances are most visible 
in the application of information 
technology: Transport companies 
can optimize road and air capacity 
using accurate data availability, 
while customers can input their 
requirements interactively via the use 
of Customer Interface Technology 
(CIT) or software made available to 
link into ordering transportation or 
tracking of consignments directly from 
their workplace. How technological 
advancements create new solutions 
and change patterns of behaviour is 
most clearly seen in the very popular 
phenomenon of internet purchasing. 
Apart from the benefit of having a 
comprehensive overview of available 
products and services at our fingertips, 
for most users saving time and the 
convenience of ordering from work 
or home is the main reason for the 
popularity of the new approach to 
e-commerce.

This changing model, where the 
opening markets greatly facilitate 
trade, also requires vigilance to curtail 

inappropriate use by criminals who 
abuse the benefits which the system 
provides to the majority of the society. 
This is why reputable companies have 
to be leaders in complying with laws, 
rules and regulations imposed by the 
EU and other regulatory bodies.

With regard to exports, compliance 
ensures customers’ businesses are 
not interrupted due to conflicts with 
regulations and TNT Express is proud 
to maintain a dynamic, best-in-class 
export controls system, offering a safe, 
secure and compliant environment for 
customers, staff and shareholders. 

As there is an ever greater 
requirement for outsourcing to 
professional and reliable service 
suppliers, it is not only the competitive 
price component which attracts 
users. With regard to imports, there 
is a multitude of benefits that can be 
attained in the ever more complex 
supply-chain such as on-line ordering, 
pre-alerts, tracking, timely delivery, 
customs clearance and representation 
on behalf of the importing party, 
security and dangerous goods 
handling, re-arranging deliveries, 
e-invoicing, availability of 
comprehensive reports, and CIT 
convenience.

In summary, active management 
and the continuous improvement 
of key business processes, including 
sales/exports/imports, is required to 
add value and improve the customer 
experience. This should, as a result, 
provide a mutually dependable 
relationship and improved business 
results.

Dino Ajanović
Country General Manager TNT Express
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Slovakia 
– “Little Big Trading Country”

F   oreign trade and trading relations are essential for 
most countries in today’s world and this is certainly true 
for Slovakia. Today, Slovakia is a successful trade-based 
economy, which was ranked the 14th most open market 
economy in 2013 by the International Chamber of 
Commerce. Slovakia has above average market openness 
and is ranked in the same group as the Netherlands. 
Slovakia was established on 1st of January 1993 after 
the velvet divorce with the Czech Republic. Since then, 
the challenge has been to reorganize the structure of 
the economy and refocus from unsustainable heavy 
engineering industries to more modern ones. The success 
of Slovakia lies in the implementation of appropriate 

economic reforms, the inflow of foreign direct investments 
and participation in international organizations, in 
particular: membership of the WTO (1995) and the EU 
(2004) have had a key impact on its trade development. 
With these steps, Slovakia gained the confidence of 
western countries and has become a strategic trade partner 
for most of them. 

WhaT doeS SlovakIa Trade?
Over the period 2010-2012, Slovakia exported more 

than it imported, which is reflected in its positive balance 
of trade. The following chart shows the volume of trade for 
this period.

For a better understanding of these data, it is necessary 
to know what Slovakia trades in. If we look at Slovak GDP 
by sector, we see that the industrial sector makes up almost 
35%, leaving 61% for services and 4% for agriculture. 
Another important fact is that Slovakia is a landlocked 
country which is not abundant in raw materials. The 
main export commodities are automobiles, iron and steel 
products and refined petroleum products. Of particular 
importance is automobile production. Thanks to the FDI 

Chart 1: Trade volume of Slovakia

Year Import Export Balance

(MIL. EUR)

2010 47 494 48 272 779

2011 55 768 56 783 1 016

2012 58 588 62 144 3 556

Source: Statistical Office of the Slovak republic. 
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of well-known brands such as Volkswagen, Peugeot and Kia, 
Slovakia is a world power in car production that produces 
the most cars in world per capita. As for imports, the most 
imported commodities are industrial supplies, machinery, 
transportation and consumer goods. Chart 2 shows the 
commodity structure of exports and imports of Slovakia for 
2012. 

Who doeS Slovak Trade WITh? 
 Slovaks main trade partners have changed little over the 

past 10 years. Germany has been Slovakia's top trade partner 
for the last decade. Trade relations with neighbouring 
countries such as the Czech Republic, Poland and Hungary 
have always been important for Slovakia. Foreign trade with 
EU countries has had a rising trend since 2004 and in 2012 
83.8% of Slovak exports were destined for the EU, while 

Slovakia imported 64.2% of its imports from the EU. These 
numbers confirms the high dependence on the EU market. 
The following two graphs show the import and export 
structure for Slovakia for 2012. 

 One major difference can be observed between the 
import and export trade partners – the presence of Asian 
countries in the import statistics. The South Korean and 

Chinese appetite to invest in Slovakia has gradually risen 
over the last 10 years. From the entrepreneurial point of 
view, the South Korean company Samsung was the biggest 
exporter in 2012. 

Slovak-duTch Trade
Slovak-Dutch trade relations have been at a similar level 

for the past three years. As for exports and imports, Slovakia 
exported more to the Netherlands than it imported. In 
2012, the volume of exports was 1418.5 mil. EUR, while 
the volume of imports was 615.0 mil. EUR. Slovakia has 
had a positive trade balance with the Netherlands since 
becoming a member of the EU. Despite the fact that Slovak-
Dutch trade is not at an all time high, the Netherlands is 
an important foreign investor in Slovakia. The presence of 
Dutch companies in Slovakia is a proof of the favourable 
invest-export environment offered by Slovakia. The main 
Dutch companies doing business in the Slovakia are: 
AEGON NV (insurance), Heineken NV (food industry, 
brewing), ING Bank NV (retail banking), and LEAF NV 
(food). Moreover, some Dutch investments come via third 
countries such as Germany or France, to take advantage of 
Slovakia’s advantageous tax system. 

Although only a young country, Slovakia has rapidly 
created an extensive network of trade relations thanks to its 
industrial production with high added-value, its strategic 
location, and the high educational level of the population 
and the Netherlands has been an important part of this 
success.

Import territorial structure of Slovakia 2012
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Where Is the Guacamole? 
    Don’t Worry,  
Philips’ Supermarket Lighting 
             Will Tell You!

R ecently, I have visited Paris 
and its famous sights such as the 
Louvre, Versailles and Eiffel Tower. 
Unsurprisingly, every place had its 
own app for smart devices which 
lead the visitor through the sites and 
explains each important stop in the 
building. In our daily life, we see more 
and more connectivity around us – 
not only via desk computer devices, 
but most importantly via smartphones 
and tablets. The above example is 
only a very limited example of world 
connectivity.

Royal Philips, the global leader 
in lighting, is currently piloting 
an intelligent lighting system that 

gives new meaning to personalized 
shopping. The system uses intelligent 
LED in-store lighting to communicate 
location-based information to 
shoppers via a smartphone app, which 
they can download. The lighting 
communicates with the application to 
send special offers and information to 
the shoppers, relevant to their location 
in the store. The lighting system is 
currently being piloted with retailers 
and was recently demonstrated 
at Euroshop, the world’s leading 
retail show in Düsseldorf, Germany 
(February 16-20, 2014).

 Philips’ connected retail lighting 
system will benefit shoppers by giving 
them greater personal control of 
their shopping experience. Retailers 
will benefit by building customer 

loyalty and sales by providing targeted 
information and discount coupons at 
a precise position in the store, when 
shoppers need it most and are most 
receptive. Retailers will also benefit 
from Philips’ energy efficient LED 
lighting which provides improved 
lighting levels and lower electricity 
bills.

 “The beauty of the system is that 
retailers do not have to invest in additional 
infrastructure to house, power and support 
location beacons for indoor positioning ,” 
said Gerben van der Lugt from Philips 
Lighting. “The light fixtures themselves 
can communicate this information by 
virtue of their presence everywhere in the 
store.”

 The system works by using lighting 
fixtures which form a dense network, 

 Monika Míchalová

Prepared by our member: 

The Enlightened Shopper, or
Intelligent in-store LED lighting communicates with  
your smartphone to send you special offers  
and information based on your location.
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which not only provides high quality light, but also acts 
as a positioning grid. Each fixture is identifiable and able 
to communicate its position to an app on a shopper’s 
smart device. This enables the shopper to get information 
related to his position in the store as they move around the 
store and causes location-based services to be triggered. 
Communication with the smartphone is by Visual Light 
Communications.

 
FInd me The guacamole

If a shopper plans to make a Mexican meal for dinner, the 
app on their smart phone can serve as a ‘personal shopper.’ 
It can point him or her to the aisle where they can find a jar 
of guacamole or, if they prefer to make it fresh, plot a route 
through the aisles to the avocados, tomatoes, onions, chilies 
and limes. As the shopper approaches various products, the 
app can also introduce new brands available in the store or 
make suggestions for alternate recipes.

 This latest connected lighting innovation illustrates how 
Philips is taking light beyond illumination, underlining its 
commitment to deliver meaningful innovations that improve 
both business value and people’s lives.

Some discussions on the net have stated that this is not the 
way retailers work, but rather they are looking for shoppers 
who buy spontaneously and stay in the shop for a longer 
time. But the truth is that we are living in a world of nearly 
constant connectivity.

In fact, it is not only customers who may benefit from 
the new developments. Advanced shoppers will benefit 
from a new way of shopping such as an enhanced shopping 
experience – we can add to this not only better lighting, 
which creates excellent light and atmosphere, underlines the 
shop brand, but also an application which makes the best 
offer in real time (creates shopping list from a recipe, leads 
shoppers to the grocery, looks for the best deal, compares 
online prices, explains product features, etc.). Store owners 
must make effective interventions at the point of sale to 
keep and increase their sales in this new challenging time. 
With effective indoor positioning system retailers can send 
various instructions to their staff for packing and restocking 
orders as they move in the warehouse or store; managers 
can assign tasks more effectively as they move employee 
activity to busy places within the store.

Philips LED luminaires contain on-board intelligence 
that allows them to be connected to each other and to a 
building´s IT network. This way they can be monitored and 
controlled by back-end lighting management software. They 
send information about their current status of operation to 
the back end and receive signals from it. Personally, I am very 
much looking forward to see how this innovation will be 
transferred to shopping in Slovakia.

Ing. Monika Míchalová
Philips Slovakia – Lighting , Product and Marketing Manager
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How to Find the Right Sales People,

   Train Them  
and Treat Them

Finding an employee that matches 
your expectations about a particular 
job position is often a challenge as 
regards finding managers, technicians 
or administration staff. Sales people 
are a special group, as they often play  
a crucial role in a company’s success 
and are also the front line of contact 
with a customer. Therefore, the 
selection of the right candidates can 
significantly influence not only a 
company’s performance, but also its 
perception by customers.

Naturally, every field of industry 
and services has its own expectations 

about the ideal sales candidate they 
would like to employ. There are also 
different market challenges for each 
industry to face. When searching for 
suitable candidates, we must often take 
into consideration requirements such 
as education, length of experience, 
social skills, knowledge of foreign 
languages, salary requirements and a 
technical background and thinking is 
often required, as most companies are 
involved in production or technical 
services.

The market shows that there is 
sometimes a higher demand for than 
supply of good candidates and that 
is where employers are starting to 
compromise on what is ideal and 
what is feasible. Certainly, there is an 
incentive to search for senior sales 
people with extensive experience 
if you wish to take a “ready“ person 
on board, but the problem with 
such a plan will sometimes be an 
unwillingness to adopt to the company 
structures and there will usually be 

Katarína Novákova

Prepared by our member: 

CVs in category Commerce 
Man  41 020
Woman  21 330
Total  62 350

Lugera Talent Base statistics of candidates from sales

21 330

41 020
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higher salary expectations. Sometimes a solution is to choose 
a less experienced sales person and have them coached by an 
internal senior employee. In such working teams, both parties 
can benefit and the progress of a “junior” is much faster than if 
he was working on his own. The senior employee, on the other 
hand, may get fresh ideas that would not have come to mind 
in a standard situation. This approach may help newcomers to 
avoid mistakes, learn faster about products and markets, get a 
quicker understanding of customers’ needs as well as build up 
a strong relationship with customers.

Investment in your personnel as meaningful training, both 
internal and external, will never be an error given the right 
people. The exchange of experience opens new horizons 
whereas a lack of interactivity, training and support can make 
it twice as hard for a new person to discover the new business 
environment rules and makes them more prone to mistakes.

It is also a question of gender sometimes and based on our 
experience, there are more women working in sales in services 
than in production companies. The real difference between 
men and women sales reps and managers is their different 
manner of communication. Women tend to be more emphatic 
and can often better perceive customers’ expectations. 
They may also better handle claims, difficult situations and 
complaints, which is a valuable feature. There are still more 
men with a technical background and education in sales 
positions in, for example, the manufacturing industry.

It is definitely important to identify people with very good 
soft skills for sales roles and an open personality, as it would 
be a mistake to suppose that an introverted person will change 
into an outgoing sales representative. Above all, good sales 
candidates should be communicative, be able to listen to 
clients and find solutions, to perceive their needs in advance, 
to find solutions and be positive and, last but not least, adhere 
to company values such as honesty, fairness, a pro-active 
customer approach.

Once we have hired and invested a lot of time and energy 
into the professional growth of our sales people, it is also 
important to motivate them properly, so that they hit their 
sales targets and goals and see their job as the right place for 
their skills development. We cannot prevent fluctuation, 

people tend to change jobs more at a younger age, this also 
can be an indicator if you are seeking the right match for your 
company. 

There is also the question of correct motivation, non-
tangible items which are part of the corporate atmosphere 
are also important: values, training programs, assistance and 
a readiness to help. If the environment is right, people tend to 
achieve better results and remain loyal to their employer.

Katarína Novákova
Lugera  – The People Republic

 

NEW in EXECUTIVE SEARCH

Lugera has established a new division fully focused on 
Executive Search. It is called The Executive Zone. 

It sets a new standard in the world of Executive Search. 
It is based on Lugera's very rich experience: 

492 Executives placed in Slovakia.
Through us you have access to more than 30.000 Executives.

The Executive Zone is an Executive Search Power House.

Check out on www.TheExecutiveZone.com how you can 
bene�t from our unrivalled network.

Or contact me: dana.berceniova@lugera.com, 
CEO Lugera - The People Republic

Advertisement
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Managers: Female vs.Male
        A Comparison  
                 in 7 Countries

Prepared by our member: 

      e interview hundreds of 
jobseekers every week, both men and 
women. We also receive thousands of 
CV’s monthly. We register most of the 
data in the CV’s in TalentBase®, our 
state-of-the-art recruitment software.

We regularly analyze all of this data 
and this document is the result of this 
research in TalentBase®. Marcel Kovac, 
our TalentBase® genius, has analyzed 
the data of more than 1,000,000 
people from 7 countries (AM, HR, 
NL, PL, RO, SK , UA). If you have 
questions, or you would like to receive 
more information, please contact me 
or one of my colleagues.

concluSIonS
1. There are more male than female 

managers. The Netherlands has the 
smallest share of female managers: 
only 20%. The Czech Republic 
has the highest share of female 
managers: 41%.

2. Women request lower salaries for 
the same job than men, which is 
one of the reasons why women earn 
lower salaries (on average) than men 
for the same job.

3. The differences between requested 
salaries in The Netherlands and 
Ukraine are only 16% and 4% 
respectively. In Slovakia and Croatia 
this difference is the highest at 

222% and 185% (men ask for 2.22 
and 1.85 times higher salaries than 
women).

4. Industries dominated by female 
managers are Human Resources 
(79%), Accountancy (69%), 
Administration (67%) and 
Education & Schools (66%).

5. Industries dominated by male 
managers are Mechanical 
Engineering (85%), Electrotechnics 
(84%) and Engineering (79%). 

6. Industries with an equal share of 
female and male managers are 
Banking, Insurance, Chemistry & 
Pharmacy and Food & Beverages.

Gerard Koolen
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The majorITy oF managerS are men
More managers are male than female. Men earn more than 

women. But, we believe that more and more women are taking 
over managerial positions from men. In many sectors in the 
service industry we find more female managers than male 
managers.

The czech republIc haS The hIgheST 
number oF Female managerS

The Netherlands has 80% male managers and only 20% female 
managers. This is the lowest percentage of female managers of all 
countries in this comparison. The Czech Republic has the highest 
number with 41% female managers followed by Croatia and 
Romania (both 35% of female managers).

Why do Women earn leSS Than men?
Women earn less than men in the same jobs, often even in the 

same companies. How is this possible?

Women aSk For loWer SalarIeS
We think a major reason is that women request lower salaries 

than men. “What would you like to earn?” Only in the Ukraine 
we see women asking for more or less the same salaries. In all 
other countries the differences are substantial. Slovak women 
are the most modest. 

Is it because of a conspiracy to pay women less? Is it that men 
are more productive? Are men better than women at their jobs 
and are thus able to justify higher pay?

WhaT you aSk For IS WhaT you geT
On average, women ask for lower salaries for the same job 

than men. And if women ask for lower salaries, it seems they 
receive lower salaries. In Slovakia and Croatia women ask for 
the lowest salaries compared to men. In the Ukraine and The 
Netherlands women ask for nearly the same as men.

You can download the article including all the original charts from  www.lugera.sk

>>
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buT Why do Women aSk For leSS, and 
men For more?

Our TalentBase® does not have an answer to this question. 
We can only guess. Is it that women know they will get 
less, so they ask for less? Is it modesty? Is the salary level 
less important for women than it is for men? Do women 
think they do not deserve a higher salary? We think we can 
conclude that one of the reasons why women earn less than 
men is that women ask for lower salaries than men. 

human reSourceS IS domInaTed by 
Female managerS

At Lugera – The People Republic we can confirm this: 
76% of our managers are female. Only 24% are male. But 
why? By nature, women seem to have better communication 
skills than men. We have been told that women use around 
10,000 words more per day than men. The industries 
dominated by female managers seem to be industries 
in which communication and frequent contact with 
other people is essential. Except perhaps for one sector – 
accountancy.

equal number oF male and Female 
managerS In The InSurance SecTor

In most service sectors female managers dominate or have 
more or less an equal share. The more technical the sector, the 
more male managers we find. In the insurance sector we see an 
equal distribution between male and female managers.

In Commerce we find more male managers. TalentBase® also 
tells us that at least 2/3 of all sales people are male. We think 
that the number of female sales people will grow, especially in 
those sectors in which the sales function focuses on service, 
support and help-driven KPI’s.

more TechnIque, more male managerS
It is perhaps no surprise that the technical industries are 

dominated by male managers. We can easily conclude that 
the more technical an industry, the more male managers 
you will find. Is this because less communication is needed? 
Does education and culture have an influence on this? 
Probably yes. We are placing more and more female CEO’s 
and managers in high-tech companies.

It is our impression that the overall number of female 
managers is gradually growing and this could be due to the 
following factors: female managers are cheaper than their 
male colleagues; women often have better communication 
skills, are more empathic, have a wider focus and tend to 
have a more supportive attitude towards their subordinates.

Gerard Koolen
Group Managing Partner
Lugera – The People republic
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NewsNetherlands-Czech
                        Chamber

News from the

CzeCh Beer Festival 
2014

10/04/2014, Žofín Garden

We enjoyed the traditional joint 
event of the 11 bilateral Chambers of 
Commerce (this year newly also the 
Indian, Irish and Mexican Chamber 
joined the happening) with 12 types 
of Czech beer, delicious food and also 
great atmosphere!

Flower Power sPring 
Party and annual 
general Meeting 2014

22/05/2014, NH Hotel Prague

One of the most popular NCCC 
events, which will be held this year 
on the top terrace at the Il Giardino 
restaurant of new NCCC member – 
NH Prague. This year the key theme 
will be corporate social responsibility.
he Annual General Meeting will take 
place prior to the party.

U P C O M I N G  E V E N T S

new year’s reCePtion 2014

08/01/2014

The New Year´s reception of the Netherlands-Czech Chamber of Commerce was 
hosted at the same venue as last year at the residence of the Dutch Ambassador. 
After a welcome speech given by H.E. Ed Hoeks, Elias Drakopolous the Chairman 
of NCCC, looked back to 2013 and summarized the current situation in the EU. He 
also talked about the optimistic future perspectives for the Czech Republic. We hope 
all our guests enjoyed this very enjoyable evening with us!

H.E. Ed Hoeks giving a welcome speech
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“If you want to go further than us, 
  you must know more than we know.” 
             (K.Kuzmány 1863)

Mercedes Benz ML for € 55 000? For 
those who haven't passed our course, 
TCO Total Cost of Ownership, a hard 
skill course about "what to sell", the 
answer is at the end of this article. 

"We are not rich enough to buy 
cheap things" – does this sound similar 
to you? TCO translates this proverb 
into business. TCO shows you the 
methodology for identifying all direct 
and indirect, obvious and hidden costs 
associated with the purchase, operation, 
change and/or disposal of the asset. 
TCO helps to differentiate between 
the acquisition costs and the total costs 
for the duration of usability. If you do 
not consider training as a cost, our 
TCO course could be very valuable to 
you. TCO is also about costs as well as 
about the sales price argument. Every 
car (product and service) you buy has 
a cheaper alternative. However, you can 
present your prices as higher because 
you use high quality materials or 
services. Do you want to sell optimally? 
Your suppliers do as well. Do you want 
to buy optimally? Your customers do as 
well.

A premium car does not have to be a 
luxury car and, vice-versa, a cheap car at 
first glance can in fact be quite expensive. 
A Mercedes ML is 20% cheaper than 
a Hyundai iX35 based on a real cars 
comparison of all-in cost incl. purchase 
price. Only Mercedes from the TOP 10 
EU car producers sold more than in the 
previous year in 2013 (+4.2%; source: 
JATO).

 Myth – the lowest purchase price 
is the best way to save money. The 
choice: either your company buys 
effectively or it loses money. 

Myth – a reduction of training 
costs will improve company financial 
results. Was any gold medal won 
in Sochi without training? Either 
a company invests in its talent 
development and its talents develop 
the company or the company loses 
them. Are you afraid to pay for 
courses for your employees because 
they might then leave? We are afraid 
they won´t learn anything and stay 
instead. Especially if your employees 
do not learn to optimize costs 
correctly.

M

Prepared by our member: 

         oving out of the crisis, a lot of 
affected companies are looking for 
solutions. To choose the right solution, 
it is necessary to know more about 
new (anti-crisis) ways to survive. 

 Each solution is as useful as the 
employees that are able to implement 
it. Every employee is as good as they 
have been able to develop himselves. 
If continuous learning is the key factor 
for learning more, why then is training 
one of the first expenses to be reduced? 
Do managers and employees who 
lead companies into trouble, not need 
training? To use a real life example: 
if you decide to buy a safe SUV car, 
cost efficiency is the criteria used by 
many companies. The lowest price is 
the most important criteria for state 
tenders. Which one would you buy: 
a Hyundai iX35 for € 27 500 or a 

f i n a n c i a l  p r o c e s s e s

1 Note for sceptics: have you ever taken samples of products in the shop? Have you ever taken advantage of special offers? (2+1 
free). US discount coupons allow you to pay 10% of the purchase price. Have you ever taken advantage of products for free?

Peter Andrišin
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C      ompetitive advantage provides a 
solid base for any successful business. 
Merging the competitive advantages of 
two different markets brings even more 
possibilities for entrepreneurs to achieve 
business success.

duTch knoW-hoW
The Netherlands offers extensive 

market know-how which has been 
created over a long period of time. Based 
on the Global Information Technology 
Report 2013, the Netherlands offers 
a very conducive environment for 
business, ranking 5th in the business 
and innovation pillar. The country’s 
level of ICT readiness is also very high 
(13th). The Netherlands has received 

excellent marks for ICT usage (5th). In 
particular, the country boasts the world’s 
2nd highest fixed broadband Internet 
subscription rate (1st in 2012), with 
39 subscriptions per 100 population, 
moreover, 92 % of the population use 
the Internet, one of the highest in the 
world. 

Slovak IT
Slovakia is well known for its skilled 

workforce and high labour productivity. 
The number of graduates is growing 
each year particularly in the ICT area. 
This growth is caused by renowned 
foreign investors that create stable and 
attractive job opportunities. Slovakia 
has a strong presence of ICT companies 
and ICT Development Centres. 
Based on the Global Competitiveness 
Report 2010 – 2011, Slovakia ranks 
5th of 139 countries in FDI and 
Technology transfer. The IT services 
market in Slovakia is focused mainly 
on outsourcing, tailor-made software 
development and the support of existing 
applications. 

The clever merger
With a highly skilled IT workforce, 

Slovakia enjoys a competitive advantage 
on international markets. Much can 

be learned from the Dutch market 
knowledge and applied on the Slovak 
market. By combining these two 
advantages a strong international 
presence can be created with potential 
for more innovative and entrepreneurial 
ideas for future. 

davIncI SucceSS STory
Davinci in the Netherlands has 

extensive experience working with 
financial institutions and particularly 
lending organizations, from both 
the mortgage and consumer loans 
perspective. Davinci has identified an 
opportunity to bring Dutch know-
how to the Slovak market 7 years 
ago. Davinci solutions and products 
are now developed in Slovakia by 
highly skilled IT people. With a clever 
merger of IT skills and ICT know-
how, Davinci solutions have been 
implemented at large international 
financial organizations proving to 
achieve straight-through processing 
which results in efficient process flows, 
significant cost and risk reduction and  
a higher service level for customers.

Dirk Jan Lassing 
Marketing & Sales Manager, Davinci

Dirk Jan Lassing

Import Market know-how 
& Export IT Knowledge 

Prepared by our member: 

Used sources: Global Information Technology Report 2013, Sario
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W        e expect the prominent role 
of foreign trade will end as higher 
import growth will affect its GDP 
contribution. This started in the final 
quarter of last year, when foreign trade 
dropped slightly. Nevertheless, export 
and import dynamics remained solid 
at the end of the year. In December, 
exports rose a strong 9% yoy, but they 
were outperformed by import growth 
of 12.5%. High foreign trade dynamics 
should also continue in the coming 
quarters. Exports are pulled mainly 
by the big exporters (especially car 
producers); smaller exporters still lag 
behind. The decrease in the foreign 
trade surplus should be the result of 
increasing domestic consumption and 
the start of the capital expenditure cycle. 
Nevertheless, in the first two months 
of 2014, foreign trade recorded a high 
surplus after the weaker last two months 
of 2013.  

Slovak industrial production has 
accelerated its pace. Overall IP growth 
in the last quarter of 2013 amounted to 
10.6% yoy. For the whole year, industry 

added 5.1%. New orders in industry in 
December reached 12.4% yoy growth. 
In the first two months of this year, 
IP grew strongly despite significantly 
smaller production in the energy sector. 
The highest contribution was recorded 
in transport equipment and the 
manufacture of basic metals. In terms of 
the main groupings, durable consumer 
goods added the most. Industry should 
maintain similar growth dynamics 
in the coming quarters as well, and, 
in 2014, it should add 6.7%. The 
automotive industry will be boosted by 
Volkswagen’s newly built welding plant, 
which is expected to start full operation 
in 2016 and should also contribute to 
export growth. 

Household consumption first 
signalled a revival in Q213, but in the 
last two quarters of the year it dropped 
again. For Q114, we expect household 
consumption to enter a growth period 
that should last for this time. The 
situation on the labour market supports 
our view in that the seasonally adjusted 
rate of unemployment surprisingly 

decreased in Q413 nearly 1pp to 13.4% 
from its high in Q113, and we expect 
the unemployment rate to decrease to 
below the 13% level this year. We also 
expect real wages to continue increasing 
at a similar pace as last year, around 1.2% 
yoy. Real wages will be supported by 
weak price growth, which should reach 
only 0.9% in 2014, and we see more 
downside risks. 

We believe investment hit its bottom 
after almost two years of a gradual 
decrease. Gross fixed capital formation 
experienced solid growth in the last 
quarter of 2013. Support should come 
from developments in the eurozone 
economy, as it seems to be re-bouncing 
from the trough. Fixed capital formation 
will also be pushed by continuous 
investment in the automotive industry 
(VW). The public sector also plans to 
increase investments in infrastructure. 
Thus, we believe investment will 
increase 3.2% this year, which will 
translate into a 0.6pp contribution into 
GDP.

Last year’s budget balance surprised 

Focus On

   by All Sectors
Growth Supported

In 2013, the Slovak economy recorded the lowest year-on-year growth in the past four years. Nevertheless, 
the end of the year brought some positive news. In previous years, foreign trade was practically the sole 
contributor to growth. While foreign trade remains strong, domestic demand also joined in in the last 
quarter, when growth of the foreign trade surplus eased. The best news, in our view, is the revival of 
fixed capital formation. We expect this trend to continue with the economy growing 2.2% this year and 
accelerating to 2.5% next year. 

Prepared by our member: 
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with a much lower deficit than planned. 
With a 2.5% deficit, Slovakia is aiming 
to exit the excess deficit procedure 
from the EU. However, the good figure 
is still in jeopardy as the European 
Commission might not accept all of 
the one-off revenues as Maastricht 
revenues. Thanks to buy-backs using 
the cash buffer at the end of last year, 
public debt did not exceed 55% of GDP, 
but it stood very close to this level. 
However, it is almost certain that this 
debt level will be exceeded this year. 
This is an important level in terms of 
the financial constitution. If this debt 
level is exceeded, part of the state budget 
expenditure will automatically be 
blocked, meaning the government could 
not propose an increase in government 
spending and would not be able to use 
its cash reserve, either. There is also a 
risk that total debt will exceed another 
important border at 57% of GDP 
in 2014. In addition to the previous 
measures, the government will have to 
present a balanced budget for the entire 
public administration for the following 
year. However, there are ways for MPs to 
circumvent the impediments given by 
the financial constitution.  

Viktor Zeisel
Economist
Investment Banking

Focus On

Financial NewsGrowth Supported
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The Slovak waTer delegaTion  
in The neTherlandS

          s mentioned in a previous issue of the Bulletin, the 
Dutch programme Partners for International Business was 
approved for cooperation on water management between 
the Netherlands and Slovakia. Within this “exchange” 
programme and under the umbrella of the Memorandum of 
Understanding, a Slovak delegation of water experts visited the 
Netherlands in the second week of March. 

The Slovak delegation was composed of representatives 
of the Water Management Construction Company (VVB), 
the Water Management Research Institute (VUVH), and 
the Slovak Hydrometeorology Institute (SHMU) and was 
accompanied by Jana Šťastná, water expert of the Embassy of 
the Netherlands in Bratislava. 

The programme included meetings and workshops on 
Dutch-Slovak studies related to the Gabčíkovo dam, anti-
flood measures in Slovakia and geographical information 
systems. The Dutch water cluster, in close cooperation with 
the Dutch ministries of Economic Affairs and Infrastructure 
and Environment, organized visits to Delft, Rotterdam and 
surrounding water sights. The meetings with top water institutes 
in the Netherlands fostered cooperation with regard to finding 
solutions for joint projects.

Prepared by the Netherlands Royal Embassy in Bratislava

Mrs. Ankie Broekers - Knol, the President of the Dutch Senate

News from the Embassy
of the Kingdom of the Netherlands

agenTSchap nl  
changeS name To rvo

        he central Dutch government wants to be smaller 
and more efficient and as a consequence the Ministry 
of Economic Affairs and the Ministry of Agriculture, 
Nature and Food Quality were merged into a single 
Ministry of Economic Affairs. The National Service 
for the Implementation of Regulations and the NL 
Agency both fall under the Ministry of Economic 
Affairs and both provide services to businesses. The 
merger of both implementing organisations into a 
single new organisation was therefore considered as the 
next logical step. 

Since 6th January 2014, the NL Agency (Agentschap 
NL) and the National Service for the Implementation 
of Regulations will continue under the name of the 
Netherlands Enterprise Agency (Rijksdienst voor 
Ondernemend Nederland). This merger will result 
in a number of changes regarding communication 
with RVO. RVO is the first portal for Dutch 
companies interested in doing business abroad and 
we recommend visiting their website www.rvo.nl 
which also contains information on doing business in 
Slovakia.
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M

of the Kingdom of the Netherlands

              rs. Ankie Broekers-Knol, the 
President of the Dutch Senate, visited 
Slovakia for the first time at the official 
invitation of Mr. Pavol Paška, the Speaker 
of the Slovak parliament. During her 
two-day visit (19 – 20 February 2014), 
Mrs. Broekers-Knol met Mr. Paška, 
deputy speakers of the parliament, and 
members of the Slovak parliament from 
the Benelux-group, Mr. Javorčík, the 
State Secretary of the Ministry of Foreign 
Affairs, the Slovak President Gašparovič 
and Mr. Burian, the State Secretary who 
deputized for the Foreign Minister Mr. 
Lajčák who had to attend a special FAC 
meeting in Brussels on the Ukraine.

At the official press briefing, Mrs. 
Broekers-Knol and Mr. Paška agreed that 
national parliaments should play a more 
active role in the European Union. Both 
would like to raise this issue during the 
upcoming Netherlands-Slovakia EU 
presidency in 2016.

On Wednesday evening, Ambassador 
Richard van Rijssen and his wife 
organized a buffet dinner at their 
residence for Mrs. Broekers-Knol and her 
delegation (Mr. Hamilton, the Secretary 
General of the Senate and Mr. Wolf ) and 
representatives of the Dutch business 
community in Slovakia. 

On Thursday morning, Mrs. Broekers-
Knol held a guest lecture at Comenius 
University titled "Double Work? National 
Parliaments and the European Parliament" 
where she explained the role of the Dutch 

senate in EU decision-making policy 
and talked about subsidiarity issues 
and problems regarding the democratic 
legitimacy of EU institutions given the 
low turnouts for European Parliament 
elections. However, she emphasised 
that the member states should not 
forget all the benefits that they have 
acquired thanks to the European 
Union. After the lecture, Mr. Mičieta, 
the Rector of Comenius University 
awarded a memorial medal to Mrs. 
Broekers-Knol.

official viSiT of The preSidenT  
of The duTch SenaTe
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Odin Goedhart 
Appointed Managing Director  
    of Heineken Slovensko

O     din Goedhart is the new Managing 
Director of HEINEKEN Slovensko. He 
took up his position on 1st April 2014 
replacing Door Plantenga, who has been 
appointed Managing Director Western 
Europe. Odin Goedhart is from Holland 
and previously held the position of 
Managing Director of HEINEKEN in 
the Czech Republic. 

Odin Goedhart brings to HEINEKEN 
Slovensko 18 years of extensive 
experience from various positions within 
the HEINEKEN company, mainly in the 
supply chain and corporate marketing 
areas. In 2001, he moved to the Central 

and Eastern Europe region when he was 
appointed Supply Chain Director of 
the Brau Union company in Hungary 
and in 2006 he became Supply Chain 
Director for the whole CE region. In 
2010, he moved to the UK, where he was 
responsible for brewing and cider making 
and for the Cork Brewery in Ireland. 

He returned to Central Europe at the 
beginning of 2014 to become Managing 
Director of HEINEKEN in the Czech 
Republic. Following the appointment of 
Door Plantenga as Managing Director 
Western Europe, he will take over the 
leadership of HEINEKEN in Slovakia. 

Sheraton Bratislava Hotel
Receives Brand Health 
Award 2013

T   he Sheraton Bratislava Hotel, the 
only hotel of the Starwood worldwide 
hotel chain in Slovakia, received the 
BRAND HEALTH AWARD 2013. 
This award is given to the Sheraton hotel 
that achieved the best scores for guest 
experience, employee satisfaction and 
quality assurance. This confirmed that 
the Sheraton Bratislava Hotel continues 
to be one of the TOP hotels within the 

Starwood chain.
In recent years, the hospitality sector 

has entered a completely different 
and exciting phase of development. 
Although other industries are suffering 
from the global economic downturn, 
the hospitality industry is predicted to 
increase in the future and the travel and 
tourism industry maintain their positions 
as the key engines of economic growth. 

Odin Goedhart
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Davinci Software Supports 

VGD-AVOS 

IT Community in Žilina

Acquires RECTE
Sheraton Bratislava Hotel

Ž

A

    ilina has great potential with regards 
to software development and engineering 
with more than 300 new graduates from 
Žilinská univerzita every year in these 
disciplines. We have opened a new software 
development branch in Žilina and we 
cooperate with the university via lectures to 
students. We also support the newly created 
JUGZA community (Java-oriented) 

and actively communicate with other IT 
companies based in Žilina. Our goal is to 
co-create an environment which all parties 
can benefit from: students, university and 
future employers. For more information 
regarding our activities in Žilina, please do 
not hesitate to contact me at:  
jlvoortman@davincisoftware.sk  
Thank you.

    t the end of 2013, VGD-AVOS 
and RECTE completed a transaction 
in which VGD-AVOS took a full 
100% stake in the companies 
belonging to the RECTE Group 
(RECTE AUDIT s.r.o. and RECTE 
AUDIT DAT k.s.) with effect from 1st 
January 2014.

The acquisition demonstrates 
the ambition of VGD-AVOS to 
extend their team of experts and 
confirm their position as a top player 
in the Slovak tax, accounting and 
accounting market. The 15-person 
professional team of RECTE will join 

the 70 employees of VGD-AVOS 
in performing and delivering high-
quality services to our clients.

As a result of the acquisition, Mr. 
Branislav Kovac, until now a partner 
at RECTE, has been appointed as the 
fourth equity partner at VGD-AVOS. 
Mr. Kovac is a registered auditor and 
certified tax advisor who studied at 
university in Vienna and is fluent in 
German and English.  

For RECTE, after more than 20 
years’ existence, the advantage of the 
transaction is primarily to guarantee 
the continued provision of high 

quality services for the benefit of their 
clients and the continued professional 
development of its staff. The dense 
European network of VGD (active in 
10 mid-European countries) and the 
common membership of the Nexia 
network ensures that clients will 
continue to enjoy a perfect cross-
border approach with regard to their 
business needs. 

After this expansion, the VGD-
AVOS group will number 85 staff 
members and 4 local managing 
partners. 
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Hrebienok Lit Up 
        by Philips LED lights 

T his winter Philips was once again 
the main partner of the ice and snow 
show: TATRY ICE MASTER.

Thanks to the LED solutions of 
Philips, ice masterpieces made by 
sculptors from all over the world 
were lit up in different colours on 
every evening of the first weekend 
of February. These sculptures 
supplemented the magical Tatran Ice 
Dome that has hosted marriages, New 
Year’s concerts, and other cultural 
events since December of last year.

Visitors to Hrebienok enjoyed 
the pleasant atmosphere. The ice 
sculptures were brought to life by 
LED lighting solutions. In addition, 
guests could have pictures taken of 

themselves in a Philips armchair, 
which allowed them to become a 
lighting designer for a while, as it 
changed its colour according to their 
personal preferences.

Philips installed over 400 LED 
lights for the outdoor architectural 
lighting, which can also be installed in 
a cold environment. “Hrebienok has 
been lit up in a great style thanks to 
the creative approach of the colourful 
and white lighting of sculptures. The 
great wall and the Tatran Ice Dome 
also created a unique atmosphere 
which was enjoyed by 40,000 visitors 
over the weekend,” said TMR 
marketing manager, Mr. Martin Šabľa.

Join the next year´s competition 
“Healthy Company of the Year”
Also your company should join the 5th Annual Competition “Healthy Company of the Year” 
which starts already on 1st May 2014. Applications can be fi led until 31st December 2014.

In 2010 Union zdravotná poisťovňa, a. s., came up with an initiative for healthier Slovakia with ambition to prolong life expectancy in Slovakia by 
5 years until 2020 using a wide range of activities in the fi eld of life quality and healthy life style. One of the activities is the mentioned competition 
“Healthy Company of the Year” motivating companies to support healthy life style of their employees. 

The winner of the last year‘s  competition “Healthy Company of the Year 2013” in the category of non-productive companies was Lenovo 
Slovakia, s.r.o., in the category of production companies Continental Automotive Systems Slovakia, s.r.o. The best newcomers in the competition 
were Partizánske Building Components-SK, s.r.o. from production companies and Oracle Slovakia, s.r.o. from non-productive companies.

Activities of companies are evaluated by an expert committee composed of representatives of partners within the project Initiative for Healthier 
Slovakia - experts from Ministry of Health, Directorate of WHO in Slovakia, Public Health Authority, insurance companies Union and HR agencies in 
fi ve categories - Prevention, Sports, Ergonomics of Work Environment, Nutrition and Extra. 
For more information about the competition see www.zdravsieslovensko.sk

 UZP ZFR PR Clanok 210x148,5.indd   1 7.5.2014   11:09
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PwC Launches Third Year 
of Leading HR  
     Organisation Awards

T

Member News

Join the next year´s competition 
“Healthy Company of the Year”
Also your company should join the 5th Annual Competition “Healthy Company of the Year” 
which starts already on 1st May 2014. Applications can be fi led until 31st December 2014.

In 2010 Union zdravotná poisťovňa, a. s., came up with an initiative for healthier Slovakia with ambition to prolong life expectancy in Slovakia by 
5 years until 2020 using a wide range of activities in the fi eld of life quality and healthy life style. One of the activities is the mentioned competition 
“Healthy Company of the Year” motivating companies to support healthy life style of their employees. 

The winner of the last year‘s  competition “Healthy Company of the Year 2013” in the category of non-productive companies was Lenovo 
Slovakia, s.r.o., in the category of production companies Continental Automotive Systems Slovakia, s.r.o. The best newcomers in the competition 
were Partizánske Building Components-SK, s.r.o. from production companies and Oracle Slovakia, s.r.o. from non-productive companies.

Activities of companies are evaluated by an expert committee composed of representatives of partners within the project Initiative for Healthier 
Slovakia - experts from Ministry of Health, Directorate of WHO in Slovakia, Public Health Authority, insurance companies Union and HR agencies in 
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For more information about the competition see www.zdravsieslovensko.sk
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    he Leading HR Organisation is 
an award for companies with the most 
effective human capital management. 
The project is organised by PwC in co-
operation with the Association for HR 
Management and Development with the 
media support of the TREND magazine 
weekly. We are looking for firms with the 
most effective HR management and HR 
best practice in the Slovak market.

Indicators in the following four areas 
will be assessed: 

•	 HR	leading
•	 HR	lagging
•	 Organisational	structure
•	 Productivity	and	financial	

indicators
These indicators reflect the education 

and development of staff, career 
opportunities within the organisation, 
the competitiveness of the remuneration 
structure, the effectiveness of recruitment 
processes, absenteeism and attrition, 
the attractiveness of the employer in the 

labour market, corporate structure and 
overall productivity. 

More information on how to enrol and 
the list of winners from the past two years 
can be found at:  
www.pwc.com/sk/leading-hr-organisation

Advertisement
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Legal Update
for January – March 2014

In order to meet Slovakia’s international 
obligations, the Ministry of Justice 
prepared a corporate liability draft bill 
which introduces full criminal liability of 
corporate/legal entities for certain crimes, 
such as corruption, fraud and economic 
criminal activities. The bill proposes new 
forms of punishment to be imposed on 
corporate entities, including dissolution 
of the entity, confiscation of its property, 
fine, ban to carry out its activity, ban 
to receive public grants or subsidies or 
ban to bid in public tenders. Opinions 

of experts differ – some talk about a 
functional weapon against corruption 
and fraud, others point out a possibility of 
bullying of the entrepreneurs.

 Slovak government prepared a program 
called National Project XXI – “Support 
Job Creation” aimed at tackling the 
youth unemployment problem which 
is financed from the Operational 
Programme Employment and Social 
Inclusion. The program aims to promote 
the creation of new positions which 
would be specifically filled by young job 

seekers (of age 29 and below). In return 
for creating such positions, employers 
will be entitled to financial contributions.  

 Recent European researches of 
desirability of business conditions 
show unpleasant results for Slovakia. 
Slovakia, previously referred to as the 
“Tatra Tiger,” slipped in the ranking to 
the 14th position among 21 countries of 
central and Eastern Europe and central 
Asia. According to the research, Slovak 
business conditions are worse when 
compared to Bulgaria, Romania, Russia 
and Slovenia. Many reasons were cited for 
the poor ranking particularly including 
the purported complicated bureaucracy 
and poorly founded educational system.

 The substantial draft amendment to the 
Slovak Arbitration Act prepared by the 
Ministry of Justice aims to distinguish 
between commercial and consumer 
arbitration. All consumer disputes will 
be excluded from the scope of this act. 
According to the amendment, the parties 
will be free to choose any arbitrator with a 
clean criminal record, without a need for 
the arbitrator to have proper experience 
in the field of arbitration. The most 
crucial change will be the regulation of 

Prepared by our member: 

 This Legal Update is intended to merely highlight some issues and is not of a comprehensive nature. It is for general and 
informative purposes only and is not designed to provide legal or other advice.

Focus On
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Legal Update

arbitral institutions. The amendment will 
allow only chambers of commerce, other 
professional chambers and organisations 
to establish courts of arbitration, as 
opposed to the current state where 
any legal person can establish its own 
arbitration court.

 The new Slovak Consumer Arbitration 
Act shall provide a wider scope of 
protection to consumers in consumer 
disputes. The Ministry of Justice plans 
to introduce a special ADR system for 
consumers together with rigid conditions 
for arbitration agreements. Consumers 
will have the option to choose between 
national courts or consumer courts of 
arbitration. Apart from the judges of 
national courts, only arbitrators and 
consumer arbitration courts included in 
the list of the ministry will be eligible to 
resolve consumer disputes.

 As of 1st February thanks to the 
implementation of the SEPA payments 
by Slovak banks, individuals and 
businesses can make and receive 
payments in euro essentially within 
34 European countries as swiftly as in 
the case of local payments. The SEPA 
payments require using the bank account 

details in the format of IBAN. Until 
February 2016 however, individuals also 
have the possibility to make payments 
by using the old payment format. Such 
possibility is limited for businesses, which 
can use the old format only in the case 
of bundled payments in the export files 
until February 2016.

 As of 1 January 2014, new act on 
collection of toll for the use of 
designated sections of roads established 
a legal framework for the provision of 
a so-called European electronic toll 
collection service, which ultimately 
(upon commencement of operation 
of European electronic toll collection 
service providers and fulfilment of 
other conditions) will allow the use 
of specified sections of EU and EEA 
roads by using a single vehicle unit. The 
act also establishes strict (objective) 
liability of vehicle operators for certain 
administrative offences.

 The European Parliament adopted new 
public procurement rules and new rules 
on the award of concessions. These 
new rules have three main objectives: 
simplification of procedures, greater 
flexibility and legal certainty. Public 

authorities will be able to put more 
emphasis on quality, environmental 
considerations, social aspects or 
innovation while still taking into account 
the price and life-cycle-costs of what is 
procured. 

 As of 1 January 2014, the Act on waste 
extends the liability of producers of 
batteries and accumulators to bearing 
all costs associated with collection, 
treatment and recycling of batteries 
and accumulators and set the new 
rules for creation and functioning of 
collective organizations for producers 
of batteries and accumulators allowing 
collective disposal of used batteries and 
accumulators.

 With the aim of reducing the number 
of state authorities and the impact on 
the state budget, as of January 2014 the 
new Regulatory Authority for Electronic 
Communications and Postal Services 
replaced the Telecommunications Office 
and Postal Regulatory Office and the 
new Transport Authority was created 
by merging the former Civil Aviation 
Authority, Railway Regulation Authority 
and the State Navigation Administration 
of the Slovak Republic.

Focus On



34

A  nnual general Meeting 

January 21, 2014

The Annual General Meeting was held at 
the Radisson Blu Carlton Hotel. Chamber 
president, Mr. Emile Roest, informed 
members regarding results and activities in 
2013. We would like to congratulate both 
re-elected board members: Gerard Koolen 
(Lugera  – The People Republic) and Jaroslav 
Vittek (ING Bank).

     Annual  
General Meeting

Events
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Emile Roest Bart Waterloos

Ivan Vereš (Netherlands Embassy), 
Elena Májeková (Union) and Igor 
Janok (Shell Slovakia)

Bjorn van den Berg (Business Lease), Dino Ajanović (TNT 
Express Worldwide) and Milivoje Jocić (ETN Slovakia)
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AnnuAl 
general 
meeting

Juraj Gerženi (TMF Services 
Slovakia) and Jan Lamber 
Voortman (Davinci)

Simon Hiemstra (Circle Partners) 
and Peter Kantor (Techo)

Monika Míchalová 
(Philips) and Ivan 
Vereš

Gerard Koolen and Zuzana Bartošovičová (Hillbridges)
Juraj Gerženi, Igor Janok and Richard Kellner 
(Komerční banka)
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N    ew year´s reCePtion 

January 21, 2014

Traditionally, the first event of the year – the 
New Year’s Reception was held immediately 
after the Annual General Meeting. The 
Chamber invited the Dutch Society and 
special guests from the other foreign chambers 
in Slovakia and members to this popular 
event, which was held on the premises of 
our member, Radisson Blu Carlton Hotel 
Bratislava. Members and our special guests 
drank a toast to a happy and successful 2014.

NEW YEAŔ S 
RECEPTION 
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Alberto Falsetta and Mária Marková 
(both Park Inn Danube Hotel)
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NEW YEAŔ S  
        RECEPTION 

We would like to thank our generous partners: 

Opening of the event
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Tax seMinar

February 6, 2014

The Foreign Chambers of Commerce in Slovakia 
organised this year’s annual TAX SEMINAR  
with the theme “Changes in Tax Legislation”.

Dana Meager, Vice-President of the Financial 
Administration opened the event with Outlook 2014.  
Wilfried Serles, Managing Partner at Grant Thornton, 
spoke about changes to corporate income tax.  
Bart Waterloos, Partner from VGD – AVOS TAX, 
explained the current income tax rules for physical 
persons and addressed other selected tax topics.

Events
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We would like to thank our generous sponsors: 

Bart Waterloos
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seminar

Dana Meager

Wilfried Serles
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SPeed Business Meeting

February 11, 2014

Members from the Slovak-Austrian Chamber of 
Commerce, the British Chamber of Commerce 
in Slovak Republic, the French-Slovak Chamber 
of Commerce, the Hispanic-Slovak Chamber 
of Commerce, the Netherlands Chamber of 
Commerce in the Slovak Republic, the German-
Slovak Chamber of Commerce and Industry, 
the Swedish Chamber of Commerce in Slovakia 
and the Italian-Slovak Chamber of Commerce 
met to present the products and services of their 
companies during 10-minute face-to-face meetings 
and discuss potential business. On this occasion, 
90 companies from 8 chambers took part in our 
business networking evening and we hope it will be 
the start of many new cooperations.

We would like to thank our generous partner:
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B  reaKFast seMinar  
 on Brain read

 

March 14, 2014

Members of the Swedish Chamber of 
Commerce in the Slovak Republic, the British 
Chamber of Commerce in the Slovak Republic 
and the Netherlands Chamber of Commerce 
in the Slovak Republic in cooperation with 
the company Immediate Effects met to find out 
how to read faster, retain more and improve 
understanding and how to learn new techniques 
for varying your reading speed and increasing 
your level of comprehension. 

We would like to thank our generous partners:

Events

The seminar presented physical exercises 
to prevent obstructive reading habits, the 
improvement of concentration, reading 
comprehension and retention, learning and 
practicing different reading strategies, developing 
better information acquisition skills, learning 
how to tackle difficult academic literature and 
texts with confidence and retaining long-term, 
significant improvements to your reading ability.
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Göran Askeljung , main speaker

BREAKFAST 
SEMINAR 
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H    ow to Manage My 
    headquarters? 

March 25, 2014

The Slovak-Austrian Chamber of Commerce, 
the Swiss-Slovak Chamber of Commerce, 
The Netherlands Chamber of Commerce 
in the Slovak Republic and the Swedish 
Chamber of Commerce in Slovakia together 
with consulting company, Amrop – Leaders 
for What’s Next, organised a business 
breakfast with the key topic “How to manage 
my headquarters”

The speakers attempted to answer the 
following questions: 

•	 What does HQ expect from local 
managers? 

•	 Are HQ’s decisions helpful or harmful to 
achieving local targets?

•	 How do changes at HQ impact country 
management?

•	 How can relations be strategically 
managed with HQ to achieve a balanced 
relationship?

•	 To what extent does local success depend 
on the relationship with HQ?

The main speaker at the event was Andreas 
Philippitsch, Partner & Head of Leadership 
Services, Amrop Jenewein, Austria. In 
addition to the main presentation, the 
discussion was further inspired by the 
experiences shared by Mr. Pavol Varga, 
General Manager, Dell Austria & Slovakia 
who has worked at country and also 
headquarter levels. The discussion on the role 
of leadership and human capital effectiveness 
in managing relations with headquarters was 
moderated by Andreas Philippitsch and Igor 
Šulík, Managing Partner, Amrop Slovakia.
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HOW TO MANAGE 
MY HEADQUARTER?
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O    utsourCing and iCt strategy  
    in slovaKia

April 3, 2014

On April 3rd, the Embassy of the Slovak 
Republic and the Netherlands Chamber of 
Commerce in Slovakia organized a seminar on 
opportunities for nearshoring and cooperation 
in Slovakia at the World Trade Centre in The 
Hague. The event focused on the attractive 
ICT ecosystem that has developed in Slovakia. 
Board member of the Netherlands Chamber of 
Commerce in Slovakia and Managing Director 
at Davinci, Jan Lamber Voortman, chaired the 
event. Jan Voortman is very positive about his 
experience with software development in the 
country. ´Slovakia has more to offer than just 
(outsourcing of ) software development. The 
entire ICT ecosystem offers many opportunities 
for companies looking to expand their horizons.’

The Ambassador of Slovakia, H.E. Mr. Jaroslav 
Chlebo, would also like to see an expansion 
of Dutch ICT-related activities in the country. 
‘ICT is the driving force behind many 
economies. Slovakia offers an attractive and 
globally oriented market that is centrally located 
in Europe. In addition, Slovakia offers very 
affordable and strong network connections. The 
latter is one of the primary reasons for Slovakia’s 
successful development in the ICT Market.’

We would like to thank our generous sponsors: 

Behind the sCenes oF suCCess
Around 40 seminar participants received a peek behind the 
scenes from a number of successful Slovak companies. In his 
role as Managing Director at Davinci (www.davincigroep.nl), Jan 
Voortman detailed his practical experiences with the Slovaks and 
their work ethic in software development. ‘There is a difference in 
culture, language and management modes of course. However, 
the Slovaks are reliable, driven, hard workers. Clear assignments 
render excellent performances that are delivered within projected 
time frames. The industry has learned that this is not always 
a given in well-known outsourcing destinations such as India 
and Pakistan.’ He added: ‘Slovakia is still relatively unknown, 
but offers great opportunities. Setting up cooperation with 
universities in Slovakia is relatively easy and people are open 
to innovation and new developments. This is one of the great 
added values of Slovakia. It is one of the main reasons why large 
multinationals such as IBM, HP, AT&T, T-Systems and Dell are 
active in this market.’

 Jan Lamber Voortman 
from Davinci
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innovative CoMPanies
The CEO of Axasoft, (www.axasoft.eu) 

Mr. Dušan Kráľ, presented their advanced 
‘Point of Sales Solutions’ which is 
particularly suited for the financial sector. 
‘Especially in the area of debit/credit and 
customer loyalty systems, Axasoft offers 
much to banks that are looking beyond 
traditional services. The future will require 
more of the banking sector. This creates a 
need for reliable, stable systems,’ said Kráľ. 

ESET (www.eset.com) offers advanced 
security software, primarily to the banking 
sector. Senior Research Fellow, Righard 
Zwienenberg, demonstrated in his 
presentation that Slovakia is a pioneer 
with regards to security software in the 
Industry. ´We are threatened by many 
security risks, especially in the financial 
sector. Trust and reliability are crucial 
factors for success in communication 
between the bank and its customer. Even 
a slight doubt about systems in use and 

the financial and customer data they 
process, can cause devastating effects in 
the market. That market is already under 
serious pressure. The most advanced tools 
are required to prevent criminals from 
capturing your data. ESET is a pioneer in 
this particular field and is able to support 
many parties in the market.’

The third presentation was provided 
by Adastra Partnering (www.adastra-
partnering.com), which specializes in 
business intelligence and data quality 
systems. CEO Martin Zahumensky 
spoke about the practically unlimited 
possibilities provided by insights into the 
available data. ‘It is widely known that 
there is a massive growth in data. This data 
is very valuable, provided that they are 
used effectively. Data should be retained 
at a high quality to make sure customers 
do not have to deal with unnecessary 
information. Moreover, there are many 
opportunities to extract extra knowledge 

about the market, as long as the privacy 
of data is guaranteed. These insights can 
serve as a catalyst to further developing 
your company,’ said Zahumensky. 
‘Adastra Partnering offers many solutions 
in the area of data quality and business 
intelligence. We own much knowledge 
and experience that will also be of benefit 
to other parties in the Netherlands and 
elsewhere’.

‘Business oPPortunity’ in 
slovaKia

Ambassador Jaroslav Chlebo: ‘These 
ICT companies represent only a small 
part of the ICT sector in Slovakia. Their 
presentations confirm the presence of 
an extensive business opportunity for 
Dutch companies looking to expand 
their horizons towards Slovakia and vice 
versa.’ All the organizations emphasized 
the quality of the Slovak economy, its 
central location and the existing (ICT) 

EventsEvents

OUTSOURCING 
AND ICT STRATEGY 
IN SLOVAKIA

Opening ot the exhibition of Mr. Harangozó
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For more information about the event 
and to download the presentations, visit:  
http://www.ceetheopportunity.eu/
seminar_thehague/

infrastructure. According to Jan Lamber 
Voortman, ‘There are many opportunities 
for Dutch companies looking to become 
active in the Slovak market, as well as for 
Slovak companies that want to enter the 
Dutch market’.

Ambassador Chlebo agreed: ‘Gartner 
has ranked Slovakia in the top 15 
countries globally that offer an attractive 
entrepreneurial environment to ICT 
companies for a good reason. With 
regard to nearshoring or one of the 
other advantages that we offer as an EU 
Member State, Slovakia offers many 
opportunities that we would like to bring 
to the sector’s attention with this seminar. 

Voortman closed the seminar in 
his additional role as a Member of the 
Board of the Netherlands Chamber 
of Commerce in Slovakia by stating: 
‘Whether it be specific ICT solutions 
for the banking sector, security software, 
cost-effective solutions for data 
management, or R&D; Slovakia offers 
the right ecosystem and is open to and 
ready to collaborate with new parties 
that would like to enter this market. This 
is why it is very beneficial to follow-up 
on this initiative of the Slovak Embassy 
in the sector. By connecting people and 
companies in an informal manner, the 
initiative fosters access to both markets. 

This is of great value and is something 
that is naturally warmly welcomed by the 
Netherlands Chamber of Commerce in 
Slovakia.’ 

to take care of your accounting and 
corporate secretarial matters in the 
best and most effi cient way.

Working out of 86 offi ces in 65 countries, TMF Group is the world’s 

leading independent provider of accounting and corporate secretarial 
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Richard Zwienenberg , ESET
Martin Záhumenský, 
Adastra Partnering

GuestsH.E. Mr. Jaroslav Chlebo with Mr. Harangozó
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InterCultural CoMPetenCe  
– a Key qualiFiCation For the 
21st Century?

April 10, 2014 

A manager from a certain large European 
company aptly characterised the differences 
among people hailing from various business 
cultures by saying that even though they all 
have the same hardware in their heads, the 
software differs greatly.

At times, cultural differences may literally 
become a minefield. While Arabs, for example, 
regard eye contact as a manifestation of 
strength and confidence, Japanese consider 
looking someone straight in the eye as very 
impolite. Scandinavians and Brits are very 
punctual when it comes to appointments and 
meetings, whereas in France it is a matter of 
honour to be at least 15 minutes late and in 
Spain the “delay” can be as long as an hour. 
When dining in China, it is permitted to talk 
loud, make noises or even pick one’s teeth, 
whilst in Thailand putting a fork in your 
mouth is a faux pas similar to licking the knife! 
Austrians are very particular about titles and in 
Italy many partners will expect you to address 
them using the polite form “Dottore”, but in 
Sweden no-one will even blink before they 
start to address you in a familiar first-name 
manner. In Germany, a proper business lunch 
must comprise at least four courses, while in 
the Netherlands it may often mean a sandwich 
and a glass of milk.

When organisations are preparing their 
managers for an overseas tenure, they often 
place great emphasis on perfect language skills. 
The fact that language skills will not be enough 
on their own to achieve success in foreign 
markets is only gradually being acknowledged. 

Seminar on 
Intercultural 
Competence
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On the other hand, self-assured navigation in different business 
cultures without awkwardness is an ability that has become 
a key competence in the European labour market as well as 
a required skill for appointment to any kind of important 
position.

This event was organised in cooperation with more foreign 
chambers in Slovakia.

We would like to thank our generous partner

Andrej Steiner, die Berater
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Seminar on  
intercultural 
competence

ING Bank team

Tomáš Borec, main speaker
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S Peed Business Meeting

April 22,2014

The Slovak-Austrian Chamber of Commerce, 
the British Chamber of Commerce in the 
Slovak Republic, the French-Slovak Chamber 
of Commerce, the Hispanic-Slovak Chamber 
of Commerce, the Netherlands Chamber 
of Commerce in the Slovak Republic, the 
German-Slovak Chamber of Commerce and 
Industry, the Swedish Chamber of Commerce 
in Slovakia, the Italian-Slovak Chamber of 
Commerce, the Swiss-Slovak Chamber of 
Commerce and the American Chamber 
of Commerce in the Slovak Republic once 
again jointly organised the popular speed 
business meeting event. This time more than 
80 member and non-member companies 
participated. 
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We would like to thank our generous partner:
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K   ing´s day

April 24,  2014

This year, The Netherlands Chamber 
of Commerce in the Slovak Republic 
in cooperation with the Embassy of the 
Kingdom of the Netherlands in Bratislava 
organized a celebration of the first King´s 
Day in 123 years.

King’s Day, the successor to Queen’s Day, is 
one of the most spectacular holidays of the 
year in the Netherlands. From 1949 until 
last year, Queen’s Day was celebrated on 
30 April, the birthday of our former Queen 
Juliana. Prior to 1949, Queen’s Day was 
celebrated on 31 August, the birthday of 
Queen Wilhelmina. From 2014 onwards, the 
Dutch will celebrate their national holiday 
on 27 April, the birthday of King Willem-
Alexander.

This year was marked, not only by the 
first King´s Day in 123 years, but the 
Netherlands also celebrates 200 years as a 
kingdom. And of course the Slovak Republic 
will be celebrating 10 years’ membership of 
the EU.

The Embassy invited official representatives 
of Slovakia, the diplomatic corps and 
other prominent Slovaks to its celebration. 
The Netherlands Chamber invited 
representatives of the Netherlands 
business community based in Slovakia, 
representatives of the Slovak business 
community and other important 
international companies. The event proved a 
great success for around 200 invited guests.
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H.E. Richard van Rijssen
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king ś  day

H.E. Richard van Rijssen

Martina Zomborská and Rudolf Bakker (Cloetta)
Representatives of the Department of Dutch 
language at the Comenius University

MartinaKončárová and Karolína Černáková (Europlanit)
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The CARE company Business Lease will secure 
your safe drive home after the reception.

ORGANISED BY

DIAMOND SPONSOR

BRONZE SPONSORS

SILVER SPONSORS

KING’S DAY 2014
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We would like to thank our sponsors for their generous support: 

Lucia Urbanová and Peter Kundlák 
(both Business Lease)

Simon Hiemstra (Circle Partners) with partner, Erik 
Heidema (VVMZ) with spouse, Casper Van de Watering 
and Rudolf Bakker (Cloetta)
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Boris Masloviec (Union) with spouse

Events

king ś  day
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Investment
News

These news reports are derived from media monitoring provided by a contractual partner of the SARIO agency – the SITA 
agency (reports are compiled from various sources, i.e. individual companies, representatives of towns and municipalities, 
etc.) and they do not reflect the views of the SARIO agency.

Focus On

In 2013, SARIO assisted in 18 
successful investment projects, 
the implementation of which will 
lead to the creation of at least 3,678 
direct new jobs. The planned total 
investment was 442.1 million euros. 
8 projects are new operations and 10 
projects will involve the expansion 
of existing plants. Most of the so far 
completed projects will be located in 
disadvantaged regions. Investments 
will be made in Banská Bystrica, Žilina, 
Trenčín , Nitra, Košice, Prešov and 
Bratislava.

"The results show that the strategy 
of SARIO works. To bring foreign 
investment to Slovakia and support 
Slovak companies in their penetration 
of foreign markets are the correct 
priorities and they deliver results, said 
Róbert Šimončič, SARIO CEO.

The new jobs will be created in the 
following sectors: tire production, 
automobile components, and 
construction of shared services centers, 
metal processing, and manufacturing 
of electronic products, machinery, 
sanitary products and plastic products. 
Eight of the investment projects were 
approved for investment aid, primarily 
in the form of income tax relief.

An essential part of successfully 
completed projects in 2013 were 
investments in strategic service centers 
in eastern Slovakia (AT&T, T-Systems, 
IBM Slovakia), which together have 
the potential to create 1,000 new jobs. 
The largest industrial investment in 
terms of jobs created are the expansion 
of the tire manufacturer, Continental 
Matador Rubber, with 600 new 
jobs, and the new foundry plant of 
TATRAVAGÓNKA in the Gelnica 
district with 350 planned jobs.

SARIO also helps Slovak companies 
to succeed in foreign markets. Last 
year, SARIO received 424 queries. 
The agency co-organized more than 
40 trade missions and seminars and 
has assisted 130 Slovak companies to 
penetrate foreign markets, while many 
of them will be able to participate in 
major projects thanks to the agency´s 
assistance.

New investment activities are 
planned to start soon at the viglas 
industrial park, in the district of 
Detva. Four companies plan to 
establish operations there. Companies 
in the engineering, food industry and 
wood processing sectors are to begin 
construction in the spring. All of the 

companies will employ tens of staff 
initially. Around 200 - 250 people are 
likely to be working there after one year.

South korean company, Samwoo, 
plans to turn a warehouse into a 
production plant, invest at least 
500,000 euros and employ over 40 
people in the town of Strečno, close 
to Žilina. The investor will produce 
exhaust systems for cars.

nordanic international, which 
produces car components and health 
technology products, is to build 
administrative and warehouse premises 
and employ 50 people in the town of 
Liptovský Mikuláš. The municipality 
sold an unused school building in the 
former military complex of Pod Hajom 
to the Danish company.

The company, WFFDrevotes, is to 
locate in the industrial park in Zlaté 
Moravce and will generate electricity 
using plastic as fuel. This project will 
provide work for up to 100 people. The 
construction of the power plant will 
cost from 84 to 105 million euros.

Daejung Europe, which operates in 
the automotive industry, is to employ 
more than 70 people in Nova Dubnica. 
The company wants to expand its 
production for automakers Kia and 
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Hyundai. The company plans to employ seventy to one 
hundred people and will invest around three million euros.

A Russian investor is to locate at a brownfield site in 
Stropkov. The construction company, Armastek, will make 
composite fittings used in construction. The company plans 
to employ 79 people in the initial operational phase. In the 
second stage after production starts, it will provide work for 
350 to 400 employees.

The French company, CCN Group, which manufactures 
parts for turbofan and hydraulic systems to enhance the 
performance of cars, operates a factory in Považska Bystrica 
with two hundred employees. It plans to build a new larger 
factory in the nearby village of Beluša and create up to 430 
jobs.

The main employer in Nova Bana, the Spanish company 
Cortizo, is planning further expansion of its local production 
of profiles for the construction industry, together with 
the creation of 120 new jobs. Through its subsidiary, 
Cortizo Slovakia, the Spanish company is planning to 
start construction of a new factory at a cost of eight and a 
half million euros. Currently, Slovakia produces profiles 
for windows, doors and facade systems made only from 
aluminium. After the expansion it will also make plastic PVC 
profiles.

A thousand jobs could be created over three years in the 
Kysuce region and close to Skalica by the small company, 
Ina, whose representatives met in Germany with Finance 
Minister, Peter Kažimír and Minister of Economy, Tomáš 
Malatinský, to discuss the project.

Up to 700 new jobs could be created from the end of 
this year in northern Slovakia by the expansion of the 

local industrial park. The park currently has an area of 12 
hectares, which it is planned to increase by at least another 
ten.

The company, c2i, is to produce materials in Dunajská 
Streda for Bentley, Porsche, Jaguar and McLaren. It plans 
to extend production and development in its factory there, 
which will create 400 new jobs.
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For more information, please go to:
www.netherlandschamber.sk


