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4Editorial

     ear Members,

As many of you experienced, we 
enjoyed a strong finish to 2011, 
including a very successful Charity 
Gala Dinner at which we collected 
18,500 euro for young deaf-blind 
people at the Maják foundation in 
Zdoba. I want to thank all the sponsors 
and all those who contributed to this 
event for their support.

I would also like to thank the 
two outgoing board members, 
Natalia Fialová and Igor Janok, for 
their input to the Chamber. They 
were responsible for charity and 
membership respectively, and we saw 
positive development in both areas. A 
new board member was chosen at the 
Annual General Assembly: Marc-Tell 
Madl from PWC, who will be in charge 
of membership.

The year 2012 will bring many changes 
and challenges for us. An on-going 
challenge will be the development of 
tourism in Slovakia. As in many policy 
areas, tourism development has been 
subject to political turmoil. Currently, 
there is no practical strategy to channel 
inputs from the public and private 
sector. The slogan “Little Big Country” 
says it all. It could almost be a direct  

reference to one of Michael Porter’s 
scenarios of competitive positions: 
stuck in the middle.

Slovakia has to identif y where it has 
a clear advantage and build a strategy 
around that. This strategy should be 
developed via cooperation between 
the public and the private sector and 
with high-quality expert inputs. In 
Slovakia, this will represent a major 
challenge in itself. 

Until then some of our members will 
continue to make their individual 
contributions to tourism development 
in Slovakia. I wish them every success!

See you soon,
Emile Roest
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Modest role in the region
In terms of tourism statistics, Slovakia 
plays a very modest role in the region. 
The most relevant indicator for 
measuring the tourism performance of 
a country is the number of overnights 
registered. Slovakia recorded 
around 10.3 million overnights in 
total in 2010, 6.5 million by Slovak 
nationals and 3.8 million nights 
spent by foreigners. A comparison 
with neighbouring countries serves 
to highlight Slovakia’s modest 
performance:
■ Hungary registers ca. 20 million 

tourist nights in total;
■ Prague registers almost 11 million 

nights of foreigners compared to  
3.8 million for the whole of Slovakia 
(18.3 million nights by foreigners in 
the Czech Republic in total);

■ tourism “big brother” Austria has  
125 million nights;

■ the small region of South Limburg in 
the Netherlands has 5.5 million;

■ Landal GreenParks (a well-known 
Dutch resort management company 
with 68 resorts) generates 11 million 
guest nights on its own. 

Regional markets
The most important country for 
Slovakia is the Czech Republic which 
provides more than one third of the 
total foreigners coming to Slovakia, 
followed by the Germans (13 %) and 
Polish (12 %). It is remarkable that 
neighbouring countries Hungary and 
Austria do not play a more significant 
role for the tourism sector in Slovakia, 
not only in terms of nights registered 
in Slovakia (3.2 % each of total nights 
by foreigners) but also in terms of 
visitor numbers (those who do not 
spend a night in the country) with less 
than 4 %. According to the statistics, 

the Netherlands is in 13th place for 
Slovakia with 1.4 % of the total visitors 
from abroad (and in addition 19,000 
visitors) and 1.2 % of the total nights 
spent by foreigners in Slovakia.  

Slovakia’s tourism attractions 
Slovakia does not have huge mass 
tourism attractions able to attract 
visitors from abroad to the country. 
Bratislava is for many Europeans still 
an unknown capital and it cannot 
be expected that Bratislava would be 
able to compete with nearby Vienna, 
or Prague or Budapest. Europe’s 
smallest alpine mountain range, the 
High Tatras is Slovakia’s most popular 
and famous destination. If we take 
look at the most visited tourism 
attractions in Slovakia over the last 
5 years, we see almost exclusively 
aquaparks (Aquacity, Tatralandia) 
and thermal swimming pools (Velky 

Take a look at the new promotional video on Slovakia (www.slovakia.travel) 
which showcases Slovakia’s extensive variety and unspoiled natural attractions 
and fascinating cultural heritage! All the ingredients required to attract many 
tourists to the country are present. Bearing in mind Slovakia’s favourable climate 
for both winter and summer holidays, Slovakia should have already become 
a very popular and well-visited European tourism destination. But in reality, 
Slovakia has not been able to gain a market position, although the tourism 
industry is still the largest growing industry worldwide. Is it realistic to expect 
Slovakia to be on the map of future popular destinations?

Erik Heidema 

Slovakia: Europe’s Future 
Top Tourism Destination?

Article prepared by our member:
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Meder, Podhajska, Besenova, Vadas) topping the ranking 
of most visited attractions, followed by zoos, castles, and 
museums.

Slovakia still not on the European mental map
In general, creating a new tourism destination is 
extremely difficult and requires enormous effort. This 
is especially the case for Slovakia after splitting with the 
Czechs as Czechoslovakia was very much identified with 
its famous capital of Prague. And then there is also the 
similarly named new state − Slovenia, which still causes 
confusion among many European citizens as to which 
one is which. 
The Slovak Tourist Board cannot be considered as a 
highly professional institution which has successfully 
branded the country over recent decades. There has been 
no proper marketing strategy. The Slovak Tourist Board 
has been very much subject to the turbulent political 
climate of a young democracy. Today, much is expected 
from the recently approved New Act on Tourism 
intended to support the creation and organization of 
so-called regional and local Tourist Boards. The state 
has committed itself to provide financial support to 
these Tourist Boards for marketing and promotion of 
destinations. A precondition is cooperation between the 
private and public sectors, which has not yet evolved. 

What next?
Although the “hardware” is available to be a successful 
tourism destination, the so-called software is certainly 
not adequate to meet the expectations for today’s 
demanding guests. Often Slovak tourists are even 
more demanding than visitors from abroad. Increased 
professionalism in the tourism sector is definitely needed. 
The service level has huge reserves for improvement 
compared to other markets. Tourism is a service industry; 
it is all about creating special moments for your guests, a 
positive experience with the aim of securing return visits 
in the future. Service with a smile does not require extra 
money and can even hide imperfections. It is therefore a 
puzzle as to why Slovaks tend to reserve their hospitality 
for family and friends and are less willing to extend it to 
paying guests. A positive trend regarding professionalism 
is noticeable over the years, which is also due to 

international hotel chains entering the Slovak market, which 
place great emphasis on staff training. 
Another element that needs attention is a more balanced 
price-quality level. Today’s world is global and transparent 
in terms of prices and quality standards. It provides food 
for thought when Slovak primary school classes take their 
skiing trips in Austria. Entrepreneurs have to realize that 
tourism is not a fast money-making business; first comes 
service and then earnings. Slovakia should not neglect the 
focus on the 75 % share of the domestic tourism market (if 
Czechs are included in the domestic market) rather than 
investing too many resources in new markets. Germany and 
the neighbouring countries of Poland and Hungary provide 
extensive possibilities to increase market share.
All in all, Slovakia has great potential to become a popular 
tourism destination, but it is not realistic to think that 
this will become reality from one day to the next, or 
automatically. Continuous investment in the tourism 
product and in staff by all the relevant parties will pay 
dividends in the end. Good luck Slovakia!

Erik Heidema 
VVMZ s.r.o.

Upgrading product in Veľký Meder

Article prepared by our member:
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Presenting 
Slovakia

S     lovakia is perhaps the most exotic 
country in Europe, one that people 
know little of and some have barely 
heard of. In the past 6 years of my  
20 years in Slovakia, I have worked 
in tourism, organizing trips and stays 
in Slovakia for hundreds of people 
mostly from the Benelux countries 
and I have guided several thousands 
of them. The vast majority would 
never have visited Slovakia had it 
not been presented in combination 
with Hungary, Austria and the Czech 
Republic. Once in Slovakia, they are 
often surprised that it is a country with 
many similarities to its neighbours. 
Though exotic in its obscurity, 
Slovakia is recognizable to visitors 
as it has always been at the centre of 
European history. It is said that Europe 
ends where Gothic architecture ends; 

Kosice in the east of Slovakia is home 
to the most striking Gothic cathedral 
in this part of the continent. Apart 
from this positive feeling of being at 
home in Europe, one is also struck by 
Slovakia’s beautiful countryside, its 
vast uninhabited areas of forest and 
mountains.

One would have thought that Slovakia 
should have no problem promoting 
itself abroad as a country to be 
visited: European, unspoiled, ancient, 
undiscovered. However, almost 20 
years after it came into existence, 
Slovakia continues to trail far behind 
its neighbours in the number of 
visitors, moreover, the most recent 
years show a dramatic decline in 
tourism to Slovakia. What has gone 
wrong?

The first problem is that the country 
is poorly promoted abroad. Dutch 
and Belgian visitors are mostly 
interested in experiencing the 
‘couleur locale’ of a country (family-
run guest houses, local restaurants, 
regional markets and products, 
etc) and are often keen bikers 
and hikers. Slovakia, in contrast, 
promotes its spas, skiing resorts and 
accommodation in luxurious castle 
hotels. Its presentations in recent 
years at the most popular holiday 
fairs in Brussels and Utrecht were 
a case in point: ‘Come and visit 
Slovakia, organizer of the world 
championship of ice-hockey’. This 
was a naive or, at best, a very ill-
considered strategy to attract visitors, 
as few Dutch or Belgians know this 
sport even exists. 

Abram Muller
Photo: Illah van Oijen

The first notable guidebook on Slovakia in Dutch will be published 
on 5th January 2012 in Belgium and the Netherlands. The first print 
run will be 3000 copies, which is expected to sell over two years, after 
which a new updated edition will be launched. The book contains 
more than 300 pages of information and around 150 photographs. 
Given today’s intensive use of the internet by holiday-makers, one 
might think this might not be a guaranteed success. However, the 
publisher is the leader in tourism books and has a stable turnover 
among its readers, who are not only made up of tourists, as half the 
book is dedicated to history, culture and the countryside and the 
other half to the sights. Commercial addresses are hardly mentioned, 
as they are changing constantly, as is their quality.
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Slovakia
But the blame must be shared not 
only by Slovak institutions, but also 
by Slovaks working in the tourism 
sector. One only has to look at what is 
happening in the High Tatras. Instead 
of carefully reconstructing their 
heritage, for example, the beautiful Art 
Noveau hotels built at the beginning 
of the 20th century, devastated by 
a lack of maintenance for decades, 
new characterless concrete hotels 
are being built that will add nothing 
to the wonderful atmosphere of the 
high mountains. Smaller concrete 
hotels and guest houses without style 
have sprung up all over the country. 
They are all similar in their lack of 
atmosphere, as they are mostly built as 
part of an investment plan and seldom 
due to a real interest in customers: 
tasteless decorations, plastic flowers, 
loud radio music, the same food 
everywhere, a lack of information 
about the region, poor language skills. 

One needs to go deeper into the 
subject to explain why many Slovaks 
are not promoting Slovakia with a 
real love and respect for their country. 
History has been very tough on the 
Slovaks and having been suppressed 
for so many centuries, it is not easy 
to redefine an identity and rebuild 
self-confidence. Luckily, there are 
also more and more projects being 
patiently developed by local people 
who do not wish to show off or 

pretend to be something they are 
not. Rather, they look to be their true 
selves, by being as hospitable as they 
are in private. These projects include 
family guest houses, camping sites, 
agro-farms, renovations of historical 
sites, and small handicraft ateliers. 

It is these people that will attract a 
steady number of visitors who will 
find a reason to return, as it is these 
people that are showing the true 
character of the country - the ‘couleur 

Focus On

locale’, which most people like to visit 
France, Italy, and Spain for, as well as 
neighbouring countries. It is to these 
people I dedicate my book and to 
whom I will promote Slovakia as best 
as I can.

Slowakije, Abram Muller, Dominicus 
landengidsen, Gottmer Uitgevers Groep, 
Haarlem 2012. The book may be ordered 
outside Belgium and the Netherlands at 
www.bol.com
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Light and 
the City Landscape

City CHaraCtERiStiCS 
a Matrix For Urban 
Development
Marco Bevolo, a Dutch sociologist 
and one of the main presenters, 
cooperating with Philips on the city.
people.light concept, presented 
the results of his study and their 
incorporation into urban development 
plans. On the basis of in-depth 
interviews with urban development, 
construction and architecture experts, 
Bevolo defined 16 different scenarios 
that can be identified in the growth 
and development of European 
cities. The matrix is created by a 
conjunction and combination of four 
socio-cultural aspects and four urban 
strategies. According to this matrix, 
the urban development trends can be 
summarised as follows: 

■ Geographic and environmental 
parameters will increasingly influence 
the development of European 
cities in areas of planning, as well 
as development strategies. A closer 
interconnection with agricultural 
systems is expected and the planting 

of greenery on glass and concrete 
surfaces. 

■ European cities will become more 
multi-cultural and architecturally 
flexible; some of their parts will 
develop a rich night life and generate 
exciting vistas. 

towards the end of November 2011, the Create the Liveable City 
– a European creative workshop for architects, urban planners 
and lighting design professionals – was held in Bratislava.  
The two-day event was organised by Philips as a part of its 
long-term global strategy entitled “Liveable Cities” and brought 
together creative professionals from CSE countries (Croatia, 
Czech Republic, Hungary, Poland, austria, Romania, Slovenia, 
Slovakia). 

City Characteristics Matrix

 Monika Míchalová

Article prepared by our member:
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■ The evolution of IT systems and 
technologies will enhance both intra- 
and inter-city links, creating new forms 
of communication and aggregation. 

■ In addition to creating atmosphere, 
European cities will employ 
architecture and other specific features 
to tell their stories (historic, mythic 
and country - or mentality - specific) 
with the help of physical objects and 
using a new enhanced augmented 
reality. 

According to Bevolo, the four 
socio-cultural aspects include: 
identity, exploration, belonging , and 
sustainability. His four urban strategies 
are: acceleration, memory, semiotics, 
interconnection. In real life, we always 
encounter various combinations of 
different city part types; a specific 
feature can be dominant for the city. 

are Eastern European cities 
different? 
This was one of the main topics of 
the panel discussion. According to 
several panellists, Eastern European 
cities do not differ significantly from 
other European cities; however, 
gloomier and less friendly neglected 
and underdeveloped public areas are 
common.

It is in this area that urban planners, 
architects and lighting designers see 
immense potential for development 
and a positive change. Attractive, 
light-filled, fun, aesthetically pleasing 
public spaces encourage socialisation, 
communication and an active city 
life for the city dwellers. This can 
also increase urban safety and the 
subjective perception of urban life 
quality.

Light is limitless 
The interactive session and workshop 
were led by Tapio Rosenius, a Finish 
lighting professional. Tapio grew up 

in northern Finland, in the unusual 
environment of the “white” nights that 
last for months and it was the auroras 
that he frequently experienced here 
which led him to his professional 
creed: Light is limitless. Tapio has 
developed a number of concepts and 
has participated in the architectural 
and light revitalisation of numerous 
spaces, areas and buildings in cities 
around the world (London, Baku, 
Stockholm, Bucharest, Helsinki, 
Madrid, Moscow, Cairo, and many 
others). Together with his colleagues, 
Tapio has created unique dynamic 
environments in many cities and 

Article prepared by our member:



Graphical interpretation of the vision 

Discussion at concept preparation

places around the world, where 
light highlights the existing shapes, 
dimensions or purposes and also 
creates a completely new dimension 
of reality.

Under his leadership, the workshop 
participants created original lighting 
installations in various environments 
which underline their idea of a livelier 
and a more humane city. 

Alongside the work there was also 
a space to introduce Bratislava as a 
city with its history, state of the art 
present and potential to create a more 
“liveable” city.

Bratislava was the first stop of 
the Create the Liveable City 
European forum, it will be followed 
by Eindhoven (for Benelux and 
Germany), Copenhagen (for Sweden, 
Norway, Finland, Denmark and 
Germany), London (for UK), Paris 
(for France, Spain and Italy). This 
project in our capital has attracted the 
attention of European professionals 
and demonstrated leadership in 
the creative development of urban 
strategies. 

Ing. Monika Míchalová
Philips Slovakia

Focus On
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News from 

SUStaiNaBLE PaCkaGiNG ExPo

the Royal Netherlands Embassy

he Embassy of the Kingdom of the 
Netherlands organized it’s first exposition 
in November last year. The Sustainable 
Packaging Expo was held for two weeks 
during “Day of Waste Management” in 
Slovakia (10/11/2011). The expo presented 
many interesting examples of ecological 
packaging from the Netherlands and from 
other countries (UK , USA, Spain, Germany). 
The idea was to showcase around 20 different 
types of environmentally friendly packaging. 
The expo followed similar successful expos in 
Utrecht, Paris and Prague in 2010.

Most of the items on show demonstrated 
simple methods intended to inspire both big 
and small companies, as well as individuals. 
The expo was held in the Faculty of 
Architecture and most of the visitors were 
design students. But lecturers were also eager 
to see how Dutch and other producers are able 
to intelligently combine ecological materials 
with unique design. Many business visitors 
came from the area of fashion or deal with 
packaging issues in their production chain and 
were looking for ways to make their products 
more ecological.

Opening vernisage ( from the left: K.Hubová, Slovak Design Center, Ľ. Vit-
ková, Faculty of Architercture , L. Lichtenbergová, Unity Design, D.Bergsma, 
Netherlands Embassy, J. Šťastná, Netherlands Embassy)
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SUStaiNaBLE PaCkaGiNG ExPo

PoLES aPaRt  ExHiBitioN

The Embassy of the Kingdom of the 
Netherlands organized a photographic 
exhibition in co-operation with the 
KC Dunaj cultural centre last year. 
The exhibition, Poles Apart, was held 
from 2nd - 20th November 2011. Poles 
Apart is a selection of pictures from 
the North and South Pole created by 
well-known Dutch journalist, Sacha 
de Boer, and photographer, Raymond 
Rutting. Sacha de Boer travelled to 
the North Pole and captured the 
daily life of the Inuit community 
in a small village, Gjoa Haven, in 
northern Canada. Raymond Rutting 
travelled to the South Pole and mostly 
photographed penguins and tourists.  

At the opening on 2nd November, 
Ambassador Daphne Bergsma had 
the pleasure of welcoming the two 
Dutch photographers. During their 
lecture they presented the exhibition 
and the Poles Apart project and their 
professional experience in general. 
The audience was also able to learn 
more about the aims of the Poles 
Apart project as well as viewing their 
photographs on different topics.  

The proceeds from the exhibition, 
lectures and sale of the photographic 
book will be donated to support the 
installation of biogas units in houses in 
the Karnataka region in India.  

specialist 
in operational 
leasing

www.businesslease.sk

BENEFITS

> Automated back-
office tool for data 
analysis and extraction 
handles structured 
and unstructured 
documents

> Significant time 
savings and effective 
document process flow 
automation delivered

> Customer care 
improved by a 
precise document 
score evaluation and 
validation tool 

> Analyses and 
identification of various 
document types

Accurate flow and distribution of information is 
essential to the success of every enterprise. The 
nature of information is so turbulent nowadays that 
its sensible manual handling becomes challenging 
causing companies to lose precious time and leaving 
room for potential deficiency.

EFFICIENT DIGITALIZATION OF DATA 
REDUCES TIME AND COSTS

The Document Text Analyzer (DTA) offers intelligent 
and quick document classification and data extraction, 
which significantly reduces time associated with 
manual handling of large data amounts processed 
in organizations on a daily basis. DTA has been 
developed based on advanced search algorithm, 
which allows classification of almost all document 
types and goes beyond the limits of the template 
based document processing. With DTA, you can 
transfer printed text into machine readable form 
via the integrated OCR tool, assess the document 
type, extract actual data and validate them based on 
different methods. 

DVSK reklama Bulletin.indd   1 28. 11. 2011   13:29:00
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StEaK CooKiNG LESSoN
November 30, 2011

The Steak Cooking Lesson, which took place at the Andel´s 
Hotel, was a real experience! This time we learned how to 
prepare stuffed chicken breast, delicious pork tenderloin, 
an irresistible burger and finally juicy beef steaks. We look 
forward to more Cooking Lessons in 2012!

NEW yEaR’S PaRty 2012
January 12, 2012

The first NCCC event of the year took place at Občanská 
plovárna. Members of the chamber met with their friends 
and business partners to wish them all the best in the New 
Year. It was a great evening and there was superb food, 
Krušovice beer and good music.

Sponsor: Shell Czech Republic a.s.
Partner: Heineken Česká republika, a.s.

UPCoMiNG EVENtS

CORPORATE RESPONSIBILITY CLUB MEETING
January 18, 2012; Žofín Restaurant 
A discussion on the activities of the Corporate Responsibility 
Club of the NCCC in 2012.

CZECH BEER FESTIVAL 2012
April 26, 2012; Žofín Garden 
The third year of the popular joint event for 7 international 
chambers of commerce.

NewsNetherlands-Czech
                        Chamber

News from the

PRoJECt “SEN/DREaM”
December 1, 2011

This unique project, which focuses on fulfilling the dreams 
of children in children’s homes, was introduced to NCCC 
members. Whether their employees, and perhaps also the 
Corporate Responsibility Club of the NCCC, will join the 
Project Sen/Dream is now being considered.

www.ano.g6.cz

Check out our new website www.nlchamber.cz for information on upcoming events! 
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Netherlands-Czech
                        Chamber

News from the
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Bratislava Landmark Celebrates

VGD Group Opens Office 

10 Years of its Rebirth

in Russia

   he Hotel Carlton, one of Bratislava’s landmarks, was 
“reborn” in 2001.

The history of the hotel can be traced back to the 13th 
century. It began to fall into disrepair after WW2 and 
was closed in 1992. Reconstruction of the most famous 

The Hotel Carlton Bratislava

A      fter a successful year of expansion 
in Slovakia, which ranked VGD – 
AVOS 7th in the recently published 
TREND TOP ranking of audit and 
accountancy companies, the VGD 
Group continues to expand in Europe.

At their annual international partners’ 
meeting held in Sofia, Bulgaria this 

year, partners agreed to extend their 
services to Russia. After opening a 
representative office in China last 
year, this represents another move to 
further internationalisation within 
the group in less than 2 years. The 
new office will be called VGD 
Dinacon and will be located in Nizhny 
Novgorod, Russia. It will be led by 

Mrs. Irina Zyuzina, who formed the 
Dinacon company in 2008. VGD 
Dinacon is a full service organisation 
and is looking forward to extending its 
operations to other cities in Russia. 

Contact: info.bratislava@vgd.eu

Bratislava hotel was begun in 1998 and in October 2001 came 
the long-awaited opening and it was renamed Radisson Blu 
(SAS) Carlton Hotel. 

Under the management of the Rezidor Hotel Group, the hotel 
has once again become the “Heart of the City that beats for 
everyone”.
The hotel is celebrating the 10th anniversary of its rebirth and 
all of the city has been invited to celebrate. 

The celebration began with “5 o’clock tea” for Bratislava 
seniors, which was organized with the cooperation of the 
local council. In the evening, over 400 special guests came to 
a function at the hotel, which was been a part of their business 
and private lives during the last decade. Prezentujte

ako ryba vo vode...

SÚŤAŽ!

w
w

w . c l a s s . s k

Vyhrajte celodenný kurz ‚WOW YOUR AUDIENCE‘

...aj v    ngličtine
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Bratislava Landmark Celebrates

A      new law firm, PwC Legal, has 
opened offices in Slovakia in 
Bratislava and Košice. PwC Legal is a 
commercial transaction and project 
law firm offering a full range of legal 
services to all major industries. In 
addition to Slovakia, the PwC Legal 
network serves clients globally in 
more than 75 countries worldwide. 

The new PwC Legal team has 
the capabilities and experience to 
provide legal advice related to all 

aspects of company life. The law firm 
will complement the existing PwC 
network of consulting services and 
reinforce PwC’s position in the Slovak 
market by providing clients with high 
quality, commercially focused legal 
services. 
PwC Legal is starting with a team of 
experienced lawyers headed by Dr 
Marc-Tell Madl. “Our goal is to develop 
a high quality transaction and project 
law firm that can successfully compete 
with well-established international and 

high-ranking local law firms. We plan to 
expand our team and the scope of services 
we provide over time. Our key areas of 
expertise include mergers and acquisitions, 
restructuring , insolvency projects, real 
estate projects for clients in the private 
and public sectors. In addition, we intend 
to focus on tax litigation and building 
on the tremendous tax expertise of PwC 
and further utilize our knowledge and 
experience in the financial service sector,” 
said Dr Marc-Tell Madl, head of PwC 
Legal.

PwC Legal 
Enters the Slovak Market

Prezentujte
ako ryba vo vode...

SÚŤAŽ!
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Vyhrajte celodenný kurz ‚WOW YOUR AUDIENCE‘

...aj v    ngličtine
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        OCIA Foundation is organizing 
the second year of the campaign, Old 
Age Concerns Us All, and the Helping 
Ladybird public collection that helps 
seniors to live as long as possible where 
they feel best – in their home.

The Old Age Concerns Us All 
campaign has the goal of reaching out 
to the public of all ages. It brings to 
young people the reality of aging as a 
natural process. It reminds the middle-
aged generation to take a responsible 
approach to seniors, their parents and 
their own future. It encourages and 
motivates seniors to take an active 
approach to life. To break barriers and 
also find solutions for co-existence and 
respect for life - these are the long-
term objectives of Helping Ladybird 

No-One Belongs on the Scrapheap!

20

Second Annual Helping 
                  Ladybird Public Collection 
and Old Age Concerns Us All

activities. Public figures have also given 
their support these ideas – Ladislav 
Chudík, Dominika Cibulkova and Lukáš 
Latinák. They lent their faces and voices 
to the campaign to remind us that no-one 
belongs on the scrapheap. 

The public collection on the streets 
of the city was held thanks to the help 
of volunteers on October 7. It is still 
possible to give your support by sending 
a donor SMS to 877 in the form:  
DMS(space)LIENKA, contribute via the 
donation website – dakujeme.sk or the 
collection boxes located in Panta Rhei 
bookshops, or to the account number: 
262182822/1100. You can support the 
Helping Ladybird until March 31, 2012. 
SOCIA will again use the contributions 
to support the development of outreach 
and outpatient services for seniors. The 
foundation used the proceeds from 
last year's collection to support seven 
projects that were mostly focused on 
the development of nursing services. In 
April 2012, the SOCIA Foundation will 
announce a call for applications from 
NGOs, municipalities and towns. After 
the conclusion of the call, the accepted 
applications will be evaluated by an 
independent commission and the best of 

them will be supported by a grant.

Several events were organized during 
the 2011 campaign. The general public 
was invited to Senior Day – a meeting 
place for ideas and advice for seniors, 
which was held in Bratislava on October 
13 at the Aupark shopping centre in 
Petržalka. The theme of the professional 
conference (October 20 in Bratislava) 
was active aging, which is based on the 
prevention of the dependency of seniors 
on social, health and other services. 
SOCIA went into primary and nursery 
schools to promote the introduction of 
Grandparents’ Day (the second Sunday 
in October, this year on October 9). It 
drew inspiration from other countries 
and this initiative is a response to the need 
to promote intergenerational solidarity.

The Prime Minister opened the conference which 
was held in a pleasant mood and atmosphere

The money box used for the public collection is 
visually both attractive and easily recognizable
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No-One Belongs on the Scrapheap! AS Trenčín Takes First Steps 
Towards Football Academy 
         and Training Centre
A        fter two and a half years of 
preparation, the club can now start 
building a new training centre. 

The sports facility (8 hectares in 
area) is planned for completion in 
2020. Alongside the current facilities 
grass and artificial pitches, a sports 
hall, medical centre and other sport 
facilities will be built.
250,000 EUR was spent in 2011 on 
an artificial pitch, acquiring 3 hectares 
of land, and furnishing and setting 

up a guest-house and restaurant. An 
investment of 800,000 EUR is planned 
next year.
"This is one of the main club projects since 
the arrival of the Dutch investors. The club 
has been becoming ever more professional 
and we strongly believe that our plans will 
be successfully implemented. Everything 
depends on the economic situation. 
We will see how quickly we can obtain 
investments needed for finalizing the whole 
project" said Róbert Rybníček, General 
Manager of AS Trenčín.

LEADING TO AA  LLOOVVEELLYY  HHEEAAEAD
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The Netherlands Chamber of Commerce 
supports project for young deaf-blind people

The traditional charity gala dinner of the 
Netherlands Chamber of Commerce in the 
Slovak Republic once again supported an 
extraordinary project. 

In 2011, the Board of the Netherlands 
Chamber of Commerce decided to 
support the family shelter project – Maják 
(Lighthouse) located in Sady nad Torysou. 

Deaf and blind young people face many 
difficulties in Slovakia. This target 
group requires a very special approach 
and intensive individual care from 
professionals.  

The family shelter (Lighthouse) for clients 
is the second level in the system of services 
for deaf and blind clients. The first level 
of care is the special dormitory school for 
deaf and blind children in Červenica (near 
Prešov). This school is the only place in 
Slovakia where this special target group can 
receive basic education. 

This is a pilot project in Slovakia which 
helps to bring new light into the life of deaf 
and blind people. It is also the first pilot 
project in the former post-communist 
countries in the CEE region. 

Thanks to an auction and raffle, the 
members of the chamber and invited 
guests collected the outstanding amount 
of 18,500 EUR for the Maják non-profit 
organisation.

The money collected during the Annual 
Charity Gala Dinner will be used by Maják 
to furnish 2 rooms, for the daily running of 
the facility and therapy for young people.

Every year the Netherlands Chamber 
of Commerce selects a unique project 
which supports children and young 
people. The aim of the Annual Charity 
Gala Dinner is not only to be a social 
event, but also to help raise awareness 
and the visibility of our Chamber 
regarding support for charity activities 
and, above all, to provide help where 
help is needed.

Events
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7th Annual Charity 
Gala Dinner 2011

November 12, 2011
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Bratislava Hot Serenaders

Hana Šimková (Heineken Slovensko) with partner
Antonín Pospíšil with spouse 
and Katarína Kutlíková (Teleperformace)

Pavol Demeš (Socia), Emile Roest (VVMZ) and Stanislav Šotník

Raffle

Gerard Koolen (Lugera&Makler), Richard Heijnsbroek 
(Business Lease) and Thijs Fleuren (Ahold) with spouses 
during the welcome reception

Auction
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7th Annual Charity 
Gala Dinner 2011

Vlado Matej from Socia 
presenting last year results

Henrieta Hajdeckerová 
from Maják

Hostess during 
auction presenting 
the design cups from 
Gabriela Giotto 

Mickaël Compagnon (Mazars) and Bruno Fernandez 
(Volksbank) with spouses

Martina Zomborská (Leaf ) with husband

Festive atmosphere of the event
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Lucky raffle winner Ľubo Repka 
(TMF Services Slovakia)

Simone Dulies, Martijn Mulder and Monika 
Milanová (Sheraton Bratislava Hotel)

Ferrie Deckers 
(Templar Metal) 
with spouse

Katarína Michalcová 
and Emile Roest

Bart Waterloos (VGD - AVOS) with spouse

Martin Danielič 
(Leaf ) with spouse

Moderator 
Bruno Ciberej 
and Mohammad 
Eghbaldar 
(Axxence) 

Jan Lambert Voortman 
(DVSK) presenting the 
watchphone in the auction

Marco den Dekker (ERA SK) 
with spouse Zuzana 

Adriaan Wintermans (TSR 
Slovakia) with partner

Mazars table
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7th Annual Charity 
Gala Dinner 2011

Richard Kellner (Pinnacle 
Consulting & Investments) 
with partner 

Tomáš Michálek 
(AspenStaff ) with spouse

Emile Roest (President of the Chamber, VVMZ s.r.o. ) with the gift from Maják and 
Henrieta Hajdeckerová (Maják) with the donation cheque



27

Diamond sponsors

Logo manuál

Marec 2011

Silver sponsors

Golden sponsor

Bronze sponsors

Auction & Raffle Sponsors

Logo manuál

Marec 2011

Transportation Partner Communication Partner



A  NNUaL GENERaL MEEtiNG 

December 7, 2011

All members of the Chamber meet once 
a year at the Annual General Meeting to 
evaluate achievements and agree on new 
plans for the next year. This year it took 
place on 12 December at the premises of 
one of our member hotels, Radisson Blu 
Carlton Hotel in Bratislava. 

Emile Roest, President of the Chamber, 
presented the results of the past year 
2011, membership development, and 
events organized this year. Afterwards 
Bart Waterloos, treasurer of the Chamber, 
summarized the financial results of the 
Chamber in 2011. Emile Roest continued 
with the presentation of plans for 2012.

This information was followed by the 
introduction of candidates for seats on the 
board of the chamber and their election. 
There were two candidates and both were 
elected for a two-year term by Chamber 
members. 

Starting from 1 January 2012 the new 
board member will be Marc-Tell Madl 
from PwC and Gerard Koolen from 
Lugera&Makler was re-elected. 

The other members who will remain on the 
board for a further year are: Emile Roest, 
Richard Kellner, Bart Waterloos, 
Martijn Mulder, Juraj Gerženi, 
Richard Heijnsbroek, Jaroslav Vittek, 
and Janka Kleinertová.

We would like to thank Natália Fialová 
and Igor Janok, who are leaving the Board, 
for their support and work over the last two 
years.

Events
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Annual 
     General 
Meeting  

Ph
oto

: A
nd

rej
 K

liž
an

From left: Branislav Jendek (Techo), Gregor Dalgleish (Probugas), 
Juraj Gerženi (TMF Services Slovakia) and Marc-Tell Madl (PwC)

Martin Straka (Lugera&Makler) and Róbert Šajty (Dolphin)

Bart Waterloos (VGD – AVOS) 
presneting the financial results of the 
Chamber 
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Events

ANNUAL 
GENERAL 
MEETING  

Annual 
     General 
Meeting  

Bart Waterloos, Martijn Mulder and Tomáš Michálek (AspenStaff )
Dino Ajanović (TNT Express Worldwide) and Anton van Beek 
(Netherlands Chamber of Commerce in Austria)

Marc-Tell Madl, 
Natália Antolová (Mazars) 
and Dino Ajanović

From left:
Janka Kleinertová (Larive), 
Richard Kellner (Pinnacle 
Consulting & Investments), 
Martijn Mulder (Sheraton 
Bratislava Hotel), Bart Waterloos 
(VGD- AVOS) and 
Ľubomír Šesták (Larive) 
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Economic Update
November-December 2011

  arliament approved the 2012 state budget 
last Thursday, targeting a 2012 fiscal deficit 
at 4.6% of GDP, down from the 4.9% expected 
this year. This was indicated by FinMin Miklos 
in November as, facing weaker growth prospects 
only three months ahead of the early elections, 
the government failed to stick to its original fiscal 
target at 3.8% of GDP for 2012. As the 2012 
budget was based on the assumption of 1.7% YoY 
GDP growth in 2012, more than our forecast at 
0.5%, we see slight upside risks to this target. 

On the other hand, Slovakia’s Parliament has 
approved a constitutional cap on public debt 
and the foundation of an independent Fiscal 
Council. Besides EU summit outcomes, Slovakia 
has made its own steps to strengthen its long-term 
fiscal sustainability. The debt ceiling has been set 
at 60% of GDP for the initial period (until 2017) 
and thereafter will be gradually lowered (by 1ppt 
a year) to 50% of GDP in 2027. The law includes a 
set of automatic sanctions (including expenditure 
freeze and forced balanced budgeting) that will 
be imposed on the government if public debt 
approaches the cap, before reaching the ceiling. 
The mildest sanctions (when the government has 
to propose debt reducing measures to Parliament) 
would be activated by public debt reaching a level 
defined as the cap minus 10% of GDP.

The final 3Q11 GDP was slightly higher than 
the flash estimate, but still slowing. Final 3Q11 
GDP came in at 3.0% YoY (vs flash estimate 
at 2.9%), slowing from 3.5% in 2Q11. It was 
no surprise to see that exports remained the 
main driver of growth, though the dynamics 
slowed (to 6.8% YoY in 3Q11, from 13.1% in 
2Q11). However, the contribution of net exports 
to growth increased as imports plunged (to 
-1.8% YoY in 3Q11 from 10.8% in 2Q11) on 
weakening domestic demand. While domestic 
demand was supported only by fixed investment 
rising 5.9% YoY in 3Q11, after 6.4% 1Q11, 
this could not outweigh weaker consumption. 
Employment gains this year were not enough 
to restore consumer confidence negatively 
affected by declining real wages, worsening 
economic outlook and the ongoing Eurozone 
debt crisis. In 3Q11, consumer consumption 

declined by -0.9% YoY, more than the -0.1% YoY 
seen in 2Q11. October retail sales at -0.3/-3.3 
MoM/YoY do not bode well for 4Q11 either. In 
addition, government spending has declined (by 
3.3% in 3Q11) due to austerity measures. Taking 
into account the deteriorating outlook on 
Eurozone growth and the fact that Slovakia’s 
economic performance relies strongly 
on exports, we expect further slowdown 
in upcoming quarters. Owing to solid 
performance in 1Q-3Q11, Slovak GDP growth 
could record 3.0% in 2011, but should slow to 
0.5% YoY next year.

Industrial production surprised on the 
positive side in October, on increased car 
production. Industrial production came in at 
7.8% YoY in October, after 7.4% in September 
and outstripping market consensus at 5.1% 
YoY and our more pessimistic forecast for 2.3%. 
The breakdown showed that major portion 
of the positive surprise was in car production, 
accelerating to 13.2% YoY in October, from 4.0% 
a month ago despite production at the PSA plant 
stopping for several days in October. However, it 
seems that this was more than offset by starting 
production in new VW and KIA capacities. The 
prospects for the car industry remain positive 
as, according to the local press, VW plans to 
invest EUR1.5bn (2.2% of GDP) in Slovakia 
over the next five years. Nevertheless, we keep 
our view that Slovak export-oriented industry 
cannot avoid the global slowdown and will 
decelerate in upcoming months.

Though employment increased slightly, 
unemployment remained elevated and 
real wages declined in 3Q11. According 
to the Statistical Office, employment (in 
domestic terms) has kept growing in 3Q11, 
coming in at 0.3%/1.7% QoQ/YoY. In turn, 
the unemployment rate declined to 13.1% 
from 14.1% a year ago, on Labour Survey 
methodology. Though this is a significant 
improvement, conditions on the labour market 
remain loose. Adding growth uncertainty, cuts in 
the public wage bill and higher inflation in 3Q11, 
it was no big surprise that real wages declined 
by -1.4% YoY in 3Q11 after -0.8% in 2Q11. 
With a slowing economy, we see high risks that 
employment growth will turn into decline next 
year (historically, 3-4% GDP growth was needed 
to produce jobs). On the other hand, real wages 
should bounce back to positive figures with 
lower inflation.

Inflation accelerated slightly further in 
November, coming in at 4.6% YoY after 4.4% 
in October. However, we think inflation has 
reached its peak and should ease significantly (to 
<3% YoY) in January.
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WHO KNEW EFFICIENCY
COULD BE SO BEAUTIFUL.

BMW 5 SERIES.
AN EXPLORATION OF BEAUTY.

To our designers, cars are art. Born of truth and beauty and hundreds of thousands of their best ideas. 
Consider the BMW 5 Series. The technology behind our signature kidney grille is just as unique as the 
grille itself. While most grilles always stay open to cool the engine, ours uses a technology called Air Vent 
Control, which opens and closes the vents behind the grille depending on conditions. Closed vents mean 
greater aerodynamics and better fuel consumption. It’s just one of the many innovations on the BMW 5 
Series: an Exploration of Beauty. Explore more at www.bmw.com/5seriessedan.

BMW 5 Series 
Sedan

www.bmw.sk
Sheer

Driving pleasure


